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FIFTEEN 
THOUSAND 
A WEEK 


One of our customers formerly used pasteboard boxes 
for putting up his talcum powder — about five thousand 
two-ounce packages a year. We suggested he try our 
Decorated Tin ** Stopper’’ Top Boxes. 

His first order was for five thousand — our minimum 
quantity. 

Within two months he ordered ten thousand more, 
saying, ‘‘Please rush our order.’’ We did so, and now 
he is using fifteen thousand boxes a week. 

We'll furnish this customer’s name if you ask us to, 
so that you can verify what we say. 

Samples of our work sent upon application — without 
cost —to you. 


AMERICAN STOPPER CO. 
weor LIN BOXES incinsr 


34 Verona Street, Brooklyn, N. Y. 

















WARNING!! 


TO ALL THAT MAKE, SELL, OR USE 


Synthetic Violet Products. 


Wer are owners of U.S. Patents No. 
702,126 and 765,469, and in consequence 








will prosecute all who infringe, to the 


fullest extent of the law. 








CHUIT, NAEF @ CO.. UNGERER @ CO., Distributors, 


Geneva, Switzerland. 273 Pear! St., New York. 
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One of our customers formerly used pasteboard boxes 
for putting up his talcum powder — about five thousand 
two-ounce packages a year. We suggested he try our 
Decorated Tin ** Stopper’’ Top Boxes. 

His first order was for five thousand — our minimum 


quantity. 
Within two months he ordered ten thousand more, 
saying, ‘‘Please rush our order.’’ We did so, and now 


he is using fifteen thousand boxes a week. 

We'll furnish this customer’s name if you ask us to, 
so that you can verify what we say. 

Samples of our work sent upon application — without 
cost —to you. 
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We are owners of U. S. Patents No. 
702,126 and 765,469, and in consequence 
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HIGHEST POSSIBLE AWARD, CHICAGO, 1893 
GOLD MEDAL, ST. LOUIS, 1904 


‘For EXCEPTIONAL PURITY & STRENGTH’”’ 





SANDAL WOOD OIL 


‘‘ALLEN’S’”’ 





xe 


ABSOLUTE 
PURITY 


oe 


1 Ib. Net 


MANUFACTURED BY 


STAFFORD ALLEN & SONS 


ESTABLISHED 1833 LIMITED 
DISTILLERS OF ESSENTIAL OILS, ETC. 


LONDON, ENGLAND 








Short Crop 
High Prices 


Quality ? 


The careful buyer, this season, instead 











of running any risk of injuring his products 
with otto of questionable merit, will buy a 


limited quantity of the best, and use with it 


ROSE OIL, Artificial 


(SCHIMMEL & CO.) 


This synthetic may be had free from 
stearoptene, and makes cloudless solutions at 
all temperatures. 

See page 50 of our booklet: ‘Practical 
Notes on Modern Perfumes and Aromatics.” 
Seat free with a sample of the oil. 


FRITZSCHE BROTHERS 


82 Beekman Street New York 























ESTABLISHED 1884 


ROCKHILL & VIETOR 


SELLING AGENTS 


114 JOHN ST., NEW YORK 
87 FRANKLIN ST., CHICAGO 








LAVENDER OIL 
GERANIUM OIL 
KANANGA OIL 
ORRIS-CONCRETE 


c d 2? RHODINOL-ROSE. 
Ilvaudan S Musk ART 100% 
BRAND MUSK-AMBRETTE} 100% 
BOUVARDIOL 100% 
DIANTHUS 
JACINTHEA 
NARCISSE. 
TREFOL 


ORRIS-CONCRETE 


Bertrand’s 


BRAND 
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—————Wwe CAN 


AND DO MAKE TALCUM, COLD \ . 
CREAM AND THEATRICAL & 
CREAM BOXES, an > 


And everything in Lithographed 
metal packages, f« rie 


: Lig pene * and Drug Trade 
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FOR 


GLASS, WOOD, TIN, PASTEBOARD, Ete. 


spoil 







~y lone ntic 1 te thy 
and Sa maples quest 


“ ES “8 (ight Manufacturing Co 


Y Ry 
(@) ga EN & SS 85 Schermerhorn Street 


BROOKLYN, N. Y, 


TALC ALL GRADES TALC 


Foreign and Domestic Wate for Prices 


W. H. WHITTAKER 
245 Front Street New York 


ESTABLISHED 1812 


CAILLER & CO. PROTECT 


MESSINA 


OIL OF LEMON 
ORANGE YOUR 
BERGAMOT 


Bearing this Trade-Mark 
> + ee 
emt Ne, 
Y JP 
ttl, 
4% 4 


For Particulars and Prices 


Also CONDENSED PASTE POWDER 


1 Ib. makes 2 gallons snow-white paste 





ARABOL MFG. CO., New York 
































Have a reputation for highest 
quality and best prices 
S190}10dUI; OPI] 105 
spueiq pefods dn oyeul om 





address 
Perfumer Publishing Co. 
Sole Agent for Direct Importation PATENT DEPARTMENT 
A. G. CAILLER 100 William Street, New York 











100 William St., New York 
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Factories: LEIPZIC, CROEBA-RIESA, CRASSE, (France). 


ESTABLISHED 185383 


Fine Essential Oils and Ingredients 


Y/R THE MANUFACTURE OF 


PERFUMES, SOAPS, Ete. 


























Of exquisite fragrance and surprising fidelity to 
the natural flower odor of the Lily of the Valley. 


Accepted as the leading Jasmine. 
























































Most perfect Violet ever offered. Heavy Lily and Oriental effects. 
TL Ot TE Weiko-= ) 
An improved Lilac produet. Perfect substitute for the best Neroli. 








licilos lites 


A leader of our line. 























For high-class Retictroee effects. 


(tols Eloescae 
fELECct. 


Recognized as standard for Carnation odors. Of great power and sweetness. 


New base for Crushed Rose or La France 
New base for Sweet Pea. Rose of the highest perfection. 















































COMPLETELY SOLUBLE IN ALCOHOL AND FREE FROM ANY FATTY ODOR, 


A PROPER ALCOHOLIC SOLUTION TAKES THE PLACE OF A STRONG FIRST 
POMADE WASH. 


PRICE LISTS SENT UPON APPLICATION 
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‘if Ch. BAGAROFF & Fils y, 
Ny Distillery in Sopote (in the Rose Valley)—Headquarters in Philippopoli (Bulgaria) y 
y OTTO OF ROSH HXTRA ‘i 
\\ Agencies in PARIS~GRASSE—MOSCOW-—LEIPZIG—MANCHESTER and {\ 
wl NEW YORK A\ 
rs SOLE AGENTS IN AMERICA K 
a ARTHUR A. STILWELL & CO., 28 Cliff St... New York a 
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SPECIAL QUALITIES OF TALC 


FOR MANUFACTURERS OF 


TOILET PREPARATIONS AND TALCUM POWDERS 


STOCKS ON HAND AND TO ARRIVE 


Write for Samples and Prices. 


W. B. DANIELS 


IMPORTER OF FRENCH AND ITALIAN TALC 
252 Front Street, NEW YORK 


SOAP-MACHINERY 


Toilet ot Laundry st Scouring 
LARGEST AND COMPLETEST LINE OF ANY CONCERN IN THE WORLD 

















Complete Installations or Parts 
Soap Powder Outfits, large or small; Scouring 
Soap Plants 
Laboratory Outfits for Toilet or Laundry Soap 


Experiments; inexpensive—practical 


Everything Needed by the 
Up-To-Date Manufacturer 


7 ae SOAP DIES and BOX PLATES a Specialty 


Tandem Four-Roll Soap Grinding Mill; Finest Mill for Toilet Soaps Made CORRESPONDENCE SOLICITED 


HOUCHIN & HUBER 


4| FIFTY-THIRD STREET os BROOKLYN, NEW YORK 
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New Bottle Shapes 





We give special attention to 
producing new designs for 
your next season’s perfumes. 

Give us just a bare idea of 
what you want and we'll work 


it out in first-class shape. 








H. C. FOX & SONS Inc. 
Schuylkill Ave. & Catharine St. 
PHILADELPHIA, PA. 


108 Fulton Street 
NeW YORK 


15 India Street 
BOSTON 





Artificial “Extracts” Are Doomed 


HE. day for ethereal compounds is over, not only 
on account of pure food agitation, but because 
















our pure Hygienic Flavors (conc.) have made 

the use of ethers unnecessary. We urge extract man- 

ufacturers to write us for samples, etc., as a thorough 

test will result in corroborating our claims in every detail. 
We call particular attention to our 


CHERRY FLAVOR HYGIENE (conc.) 





This product is guaranteed to be absolutely free from 
OIL ALMONDS. 
OTHER SPECIALTIES: 
STRAWBERRY, RASPBERRY, PINE- 
APPLE, BANANA, PEACH, PEAR 





FULLY GUARANTEED TO COMPLY WITH THE FEDERAL REQUIRE- 
MENTS. Serial No. 5380 





T. H. CROSSMITH 


18 Fletcher St., NEW YORK 























FRENCH PERFUMES 


Are popular here and our Synthet- 
ics enjoy great popularity among 


FRENCH PERFUMERS 


WHY DON’T YOU USE 


IRISOLETTE, 100% Pure 
AMBRETTOL 
DIANTHUS (Pink) 
HELIOTROPE, Concrete 


HYACINTH, New 
JASMINE, A 
NEROLI, A, New 
VERT de VIOLETTE 


CHEMICAL WORKS CO., Ltd. 


Formerly TH. MUHLETHALER 
FACTORY AT NYON, SWITZERLAND 


UNITED STATES BRANCH 
80 John Street New York 


DONALD WILSON, Manager 



























AZUREA— Repro. 
FLEURAMI 
IDEAL 


These concentrates particularly true 
to the three popular odors, and are com- 
plete compositions. They require merely 
dilution for use as perfumes, or in all 
toilet preparations. 


SPECIAL PRICE LIST, A. P., ON REQUEST 


Ff letane Chemical Gompann 


164 Front St., New York. 











Vanilla Beans 








Mexican, Bourbon and 
South American 


Vanilla Beans, Old Crop 








We will send Samples, Express Paid 








Thurston @ Braidich 


IMPORTERS 
128 William Street, New York 
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Are Your Toilet Prepar- 
ations Properly Scented ? 





[" you are not entirely satisfied 
with the effects you now pro- 
duce, or wish to get something 
new, let us co-operate with you. 
Send us a sample of your product 
and tell us the problem. Our wide 
experience will enable us to make 


valuable suggestions. 





VAN DYK & CO. 


131 MAIDEN LANE NEW YORK 














THE OSAKA KOMAMONO SHOKO SHIMPO 


ESTABLISHED 1896 


A semi-monthly journal devoted to the trade of Perfumes, Toilet Articles, Soaps, 
Brushes, Purses, Braids, Ribbons, Smoking Pipes, Hairpins, and all petty goods for Hair- 
dressing, etc., etc. Guaranteed circulation is 8,000 copies, a large number of which are 
en = mailed to the Trader of the line in China and Corea, as well as all over Japan. 

Subscription Price, Foreign, One Dollar a Year 
Trial— 3 months for 10 cents (American Stamps accepted) 
Sample copies FREE Drop a postal at once 


OSAKA KOMAMONO SHIMPOSHA KYVHOJIMACHI, Osaka, Japan 








WHEN LOOKING FOR 


NOVELTIES 


SUCH AS 
ROSE, E. P. SWEET PEAS, E. P. 
CARNATION, E. P. FOIN (Hay), E. P. 
LILAC, E. P., or others 
WRITE TO THE MAKERS 


E. PETREANO & CO. 


PARIS OFFICE: - ad 13 RUE AUBER 
WORKS: BOIS COLOMBES (SEINE), FRANCE 


Decoloration of every kind of Natural Essences a speciality 











ments. 


OVR ITALIAN TALC IS 


Chemically Pure Magnesium Silicate and conforms with the U. S. P. require- 





It is absolutely white; has a fine good slip; and is impalpably ground. 





Sole V. S. Importers of the 











“BLOCK.” BRAND 














PETTIT CHEMICAL CO., 241 Front Street, New York 
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TALC HEADQVARTERS 


STANLEY DOGGETT 
101 BEEKMAN STREET, NEW YORK CITY 








IMPORTER AND MANUFACTURER OF ALL GRADES 
Write for Samples 











Essential Oils 


SOLID CONCRETES POMADES 
NATURAL LIQUID ESSENCES 


In conformity with our long-established 
practice of furthering the interests of 
AMERICAN PERFUMERS, 
we discourage the importation of finished 
perfumes, concentrates, mixtures, &c. 
Our complete line includes RAW MA- 
TERIALS ONLY, and of one grade, 
THE HIGHEST. 


P. R. DREYER CO., 16 Cedar St., New York 











@ Old style typewriters were 
made for old style needs. The 
L. C. SMITH & BROS. TYPE- 
WRITER (writing ENTIRELY 
in sight) was designed and 
made to fit the uses of to-day.@ 
That's the difference. 


@_ In the march of progress there’s no provision for 
Se 





; a6 
those who lag behind the procession. Send for ities 


L. C. SMITH & BROS. TYPEWRITER CO. 
No. 311 Broadway, New York. 











MUSK 
CIVET 


Our Specialties 








GEORGE LUEDERS & CO. 


New York Chicago 


San Francisco Mexico City 











THE 
Price of Vanillin 


should be controlled solely by the supply 
and demand. We do not criticise 
consumers who take advantage of dis- 
turbed market conditions to buy at bar- 
gain-counter prices; but even at the 
present price of Clove Oil there is no 
margin for the manufacturer who makes 
quality the first consideration. We 
have a reputation to maintain, and if it 
shall appear that we are the only ones 
to maintain supreme quality, we are 
content to bear cut-throat competition 
for a short time. 

The name OZONE-VANILLIN means 
as much to you as the United States Gov- 
ernment Assay mark to a buyer of gold. 











OZONE-VANILLIN CO. 


NIAGARA FALLS, N. Y. 


VNGERER @ CO., Distributors 
273 Pearl Street New York 
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A FIRST-CLASS 
ROSE PERFUME 


Needs— 
ROSE SYNTHETIC, ROSEOL, 
ROSE MUGUET, JASMIOL, 
CASSIE F. O., JACINTH S. 


ROSE SYNTHETIC will replace otto to a very 


great extent. 
ROSEOL will produce the dry leaf effect. 


ROSE MUGUET and JACINTH will complete 
the flowery rose odor. 


CASSIE and JASMIOL are to be used in the 


same manner as the natural products. 


A.MASCHMEYER, Jr., * i733" 
For Complete Catalog write 


VAN DYK @ CO., 13! Maiden Lane 








D. W. HUTCHINSON 


86 MAIDEN LANE, NEW YORK 


Raw Materials 


For PERFUMES, including POMADES, &c. 


MADE BY 


F. VARALDI, Cannes, France 


IMPORTERS OF 
Floral Waters 
Fine Drugs, Synthetics 


AND ALI 


Essential Oils 
) 


Guaranteed under the Food and Drugs Act, 
Serial No. 11,509 

















FOR 
Chemicals, Colors, Dyestuffs, etc, 


INCLUDING 


ADEPS LAN 4&—Pharmaceutical 


” ~ —Crude 


NEUTRAL WOOLFAT 
OLIVE OIL 

OLIVE OIL FOOTS 
SOAP COLORS 
PERFUMERY COLORS 


CONSULT 
A. KLIPSTEIN & CO. 


122 Pearl Street, New York 


BRANCHES 
Boston, Philadelphia, Providence, Chicago, San Francisco, 
Toronto and Montreal, Canada; Mexico City 

















OLIVE OIL PURITY 


HIS is the first consideration. Then 
come flavor, clarity of color, and 
keeping quality. When you buy Sic- 
ard’s “La Doree” Brand you know 
you are getting a virgin olive oil that 
will meet every test and taste. It is 
produced on the higher plains of the 
French Alps, and our business is con- 


fined to this one product. 


GUARANTEED under the FOOD 
AND DRUG ACT, June 30, 1906, 
Serial No. 521, 2 HH Hm HM 


PIERRE SICARD, Cann 


Or 275 PEARL ST., NEW YORK. 





ee 


ping, nae ce 


Stee ohne em 


lat 
ye 





i fiir», wap 


-  ——— le CC 





Ali Perfumers 


want Violets that are Violet, 
and backgrounds that will not 
tarnish. You have both in this 
design, which shows how we print 
labels intended for popular priced 
goods--the kind that sell in large 
quantities; and it will wrap any 
size box. 


If you can use 25 M. sets of these 
you can have them exclusively 
at popular prices. »* Write us 
promptly for quotation on above 
quantity if you wish to secure this 
design. 


C. H. Forsman Co. 


370 Gerard Avenue 372 
New Mork City 
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ELA LLLEIDEE DATEL ABA NEA SENS 8 AN INA ERNIE 
IF YOU USE TALC — CANS for 


it will pay you to get samples of our fine 
Italian product. It is pure white, quite free : 

from mica and other impurities; and we are Sachet Powder 
quoting favorable prices for prompt _— P| ae 

Let us hear from you. A i pS and other similar prepara- 
P. R.D REY E R re oO. — tions should be attractive in 


16 CEDAR ST NEW YORK form as well as in decoration. Attractiveness 
ee _ 
FULL LINE OF PERFUMERS’ MATERIALS of form means simplicity—the kind illustrated 


ARR RONEN rN mgr MOL Ee SL shove. We camry this inequesed equane-com 


in stock sizes. They have round corners, 














either seamless slip cover, or screw cover, and 


W 1] RB thoroughly double-seamed bottom, making an 
: 6 “¢ ACHIEVEMENT ; ; : k F 
, inexpensive and attractive package — proo 

It is now considered an I ” t I 5 » 


W hite WV ax [a i against breakage and moisture. See pages 96 


tween the intentional, . . : . , 
fraudulent adulterations and and 98 of our Catalogue No. 20 for full 


BLEACHED ONLY BY the natural impurities to be : ; ne 
found in the raw or crude particulars regarding capacities. 


RAIN, SUNSHINE wd hom whack the We EL 


B. White Wax is ultimately 
and AIR produced. 
rHE 


Guaranteed under the Food and W. H. BOWDLEAR CO., AMERICAN CAN COMPANY 


Drugs Act, June 30, 1906. Boston, Mass. 
No. 1318. NEW YORK CHICAGO SAN FRANCISCO 























SPECIALLY RECOMMENDED! 


Established 1768 


ANTOINE CHIRIS 
18 & 20 PLATT ST., NEW YORK BRUNO COURT 


M f f 
seamed (Established 1812) 


RAW MATERIALS FOR GRASSE. FRANCE 


Perfumers and Soap Makers 


The following Products of 








ESSENTIAL OILS 


Specialties: NEROLY (Petales) BEURRE d’'IRIS (Concentrated 
; ROSEMARY (for Cologne Water)  Orris Root) 

NATURAL PERFUMES (solid) LAVENDER (Cultivated, French, ORRIS ROOT (Liquid) 
POMADES Mitcham) ROSE WOOD (Extra Rose) 
LAVENDER (Picked Flowers) SANDAL WOOD (Selected) 
ESSENTIAL OILS (French) GERANIUM (Rosa sur roses) PATCHOULY (Picked Leaves) 
GERANIUM (Rosa de Grasse) WETIVERT (Concentrated) 








All materials guaranteed under the Food and Drugs Act, 
Serial No. 1108 POMADES 

POMADES, Extra Saturees, LIQUID CONCRETES 

AMERICAN BRANCH: (Specialty of BRUNO COURT) (Natural) 


C. G. EVLER BRANCH OFFICE: 
W. B. ROBESON 30-36 LaSalle St. SOLE AGENT FOR UNITED STATES 


General Agents Chicago, Ills. T ff G e 18 Fletcher St. 
. H. Grossmith, "yew vonx 
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DON’T BUY BLINDLY! 


As raw materials such as flowers, &c., are 
high, how can the prices of essential oils be 


low, if quality is to rule? 


If you buy according to price alone, don't 
make any analyses! If you buy for quality, 


the price will always be reasonable. 


We refer especially to LAVENDER. 








JEANCARD FILS @ CO., Cannes, France 
UNGERER @ CO., 273 Pearl St, New York 














ESSENTIAL OILS 


Lowest Prices for Best Qualities of 


OIL CARAWAY, Rectified OIL LAVENDER, Flowers 
OIL CLOVES, Zanzibar OIL ORRIS ROOT, Concrete 
OIL GERANIVM, African OIL SANDALWOOD, E. I. 


OILS NEROLI, PATCHOULI, PIMENTO, MACE, EVCALYPTVS, ROSEMARY 


And all other ESSENTIAL OILS 


W. J. BUSH & CO. we. 


100 WILLIAM STREET, NEW YORK 
PARENT HOUSE: - - W. J. BUSH & CO., Ltd., LONDON, ENGLAND 
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TWO DOLLARS A YEAR 
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THE AMERICAN PERFUMER 


AND ESSENTIAL OIL REVIEW 
. PUBLISHED MONTHLY 


THE PERFUMER PUBLISHING COMPANY, 
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TERMS OF SUBSCRIPTION 
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Foreign, - - - - - - ss Jee? _ 
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EXTRACT MANUFACTURERS MEET. 

Elsewhere in this issue of the Review will be found a 
complete account of the meeting of the AMERICAN Ex- 
TRACT MANUFACTURERS’ AssocIATION held in New York 
City. We shall present also all of the papers in full as 
read at this gathering, as space permits. 

The importance of the work of this Association must 
be generally recognized, for it is of interest to no less 
than fifteen thousand American manufacturers who use 
Flavoring Extracts. It should count thousands instead 
of hundreds on its list of membership, but the Associa- 
tion is still young, and is gaining ground steadily. We 
wish especially to call attention to the fact that a resolu- 
tion in support of the National Pure Food Laws was 
adopted at this meeting, for the members are law abiding, 
and stand for the manufacture of pure goods under right 
labels. But the Association insists that the Government 
has no right to establish Standards of Composition, and 
is prepared to stand upon this right as belonging solely to 
honest manufacturers. The Government of the several 
States or of the United States has an unquestionable right 
to insist that manufacturers of food products shall not use 
any deleterious ingredients in foods or flavors of foods, 
and shall not sell artificial products as natural—but be- 
yond this point the manufacturers claim the right to make 
their goods as they see fit. 

In printing these addresses in full this journal is serv- 
ing its purpose in giving its readers unbiased and inde- 
pendent news service. ‘Therefore, our approval or dis- 
approval of any of the sentiments voiced is not to be 
tacitly inferred. 

This Review will aid in every way in the fight for 
principles as above and beyond men. 


THE LEMON OIL DECISION. 
One of the most important decisions ever rendered by 
the U. S. Customs Officers in regard to raw materials 
used in the Essential Oil industry was announced on Fri- 


day, November 1, 1907 
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By this decision the Lemon Oil which was detained in 
the New York Customs House during the past few months 
was unconditionally released. Behind this simple state- 
ment there is a long story of patient investigation by able 
chemists, acidulated by exhibitions of petty business jeal- 
ousy that are surprising, even in the Essential Oil indus- 
try. That competition should lead men of infirm principle 
to descend to deliberate misstatement to injure competi- 
tors may be viewed with unconcern; but that a professedly 
journal should be seductive 


independent influenced by 


pleadings is beyond our comprehension. An element of 
humor has been injected into the situation by the fact 
that the gratuitous advice offered has acquired a juvenile 
aspect through the fair and square action of the Govern- 
ment, in completely accepting the contentions of the ship- 
pers’ representative. 

We have it upon official authority that the Pure Food 
Board has decided to modify the standards established 
heretofore, and admit Lemon Oil when within 2 degrees 
of 58. It has also been agreed that hereafter any Lemon 


Oil of which the distillation of 10 per cent. shows no 
diminution less than 5 degrees lower than that of the Oil 
from which it is drawn will be admitted. This is an 
allowance of 3 degrees more of variation than that hitherto 
permitted. 

We congratulate both the shippers and the Government 
officials upon what constitutes practically an agreement as 
We be- 


lieve that this action will prevent the recurrence of the 


to a fair standard which is generally acceptable. 


very awkward situation which existed this autumn in the 


Lemon Oil market. 


METHYL ALCOHOL AGAIN. 
Notwithstanding all that has been written upon the 


subject of the use of Methyl (or wood) alcohol in Toilet 
Waters, considerable confusion still exists. 

It has been our aim and purpose to dispel all uncer- 
tainty on this point because we know that many of our 
readers are deeply interested in this matter. To this end 
we have consulted one who stands in control of this mat- 
ter, and we are informed that the Department is consider- 
ing 
that the application of methyl alcohol to the skin cannot 


some stringent action. It is undisputed by chemists 
fail to have a deleterious effect upon the human system. 
It is contended by the Department that the Perfume in 
Toilet Waters is the noa-essential part, and that they are 
used or applied to the skin for the beneficial effect of the 
alcohol therein contained, the Perfume being merely the 
pleasant accompaniment of the Water. If this be true, 
then Toilet Waters must be considered as Drugs, and if 
they are so classified Methyl alcohol will be absolutely 
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forbidden in them. The Federal Law will make it impos- 


sible for this article to be the manufacture of 
But 


even if the law did, by some technicality, permit the use 


used in 
these waters, when the investigation is completed. 
of Methyl alcohol in Toilet Waters we should still advise 
our readers not to avail themselves of this point. It is 


but 


manufacturer to be 





true that Ethyl alcohol is more expensive is it not 


worth while for the conscientious 
able to advertise that every one of the products coming 
from his laboratory is absolutely harmless, and even salu- 
brious? Is it not worth while for every honest manufac- 
turer to be sure that nothing bearing his name can do 
It has been 


established beyond peradventure that Methyl alcohol is a 


any harm to any one of those who buy them? 


virulent poison, affecting even those who are exposed to 
its fumes. Why, then, should any conscientious manu- 
facturer use so dangerous a product, simply to make a 
few dollars more? 

We advise all of our readers who are looking to estab- 
lish a good, steady, growing business, to put aside Methyl 
alcohol altogether; to ask a fair price for their goods, ad- 
vertising them, as they honestly can, as perfectly harm- 
less, and good to have in the house, even where there are 
and little 
from the Toilet Water bottle. 


ignorant servants children, who may drink 
Methyl alcohol is not fit 
for use in any Toilet preparation, and should be abso- 
lutely forbidden by the National Law as it is by some of 
the State Laws. 


EVER UPWARD. 


that American 
Within the last 


few months it has been demonstrated to the satisfaction of 


We have it upon excellent authority 


Perfumes are moving steadily upward. 
a number of leading American manufacturers that the 
consumers are willing to pay high prices for good floral 
extracts. It has been also ascertained that the increase of 
prices necessitated by the advance in the prices of raw 
materials of all kinds has not decreased, but rather in- 
creased the sales of medium-priced goods. 

The moral of the facts is very plain and simple. It is 
not the U. S. 


American made Perfumes, but the low prices affect the 


label which interferes with a wider sale of 
demand of the better class of trade. Somehow, especially 
in articles of luxury, the people think more of that which 


The 


American manufacturer need not be afraid to ask good 


costs much than of that which is low in price. 
prices for high grade extracts, and he will secure a better 
market than was possible for the same article at a lower 
price. This may seem strange, but it is true, as more than 
one manufacturer knows. We can point to several who 


have not been afraid to demand almost as much for their 











| 
| 
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goods as the foreigners asked, and they have sold their 
goods in ever increasing quantities. 

We can produce just as fine Perfumes as the French 
or any other people, and we need not fear lest the con- 
sumers will not pay high prices for goods which cost 
considerable to manufacture. It is the distrust of the 
public which has been responsible for the comparatively 
slow forward movement of American Perfumery. Let 
our manufacturers take courage, and make the finest goods 
they can, asking what they are entitled to demand—the 
people will buy eagerly. If you do not believe it ask 
some of the most successful of our manufacturers or look 
over their price-lists and see what prices they obtain. 

We obtain the best raw materials if we look for them 
and pay for them. We can and must make the best Per- 
fumery, relying upon the support of the consumers, who 


soon learn to appreciate real merit. 


IMPRESSIONS OF CONDITIONS. 
As SEEN BY M. F. FirMENICH, oF GENEVA, SWITZERLAND. 


M. F. Firmenich, of Chuit, Naef & Co., Geneva, has 
just sailed for Europe, after a trip of several weeks in 
the United States. Before leaving he talked entertain- 
ingly of his “Impressions of Conditions” for the readers 
of this magazine. As a man of the world, and a clear- 
sighted business man, these opinions are well worthy of 
consideration by those who would learn how “others 
see us.” 

“I feel deeply indebted to America for much that I have 
learned on this trip,” said M. Firmenich. “High as has 
been my estimation of the keenness of the American busi- 
ness man, I have been more than ever impressed with 
his eagerness to learn, during this trip. The heartiness 
with which the foreigner is received, and the attention 
and time given him by the busiest men is a most striking 
feature of American life. Although it is understood that 
I come on business, I am still given the benefit of a friend- 
liness in treatment which is most grateful. There is a 
pleasure in doing business with men who appreciate the 
fact that I do not come all the way from Europe with 
empty hands. I must have something to offer, and it must 
be of some value—and therefore the American manufac- 
turers have given me attention and time as much as I 
could hope for. I have found these men wide-awake, 
open to reason, ready to be convinced of the value of a 
new product, but sharp in discrimination. 

“I have been specially struck with their anxiety to throw 
out the cheap and imperfect material when anything bet- 
ter is offered—with their eagerness to make better goods 
than ever before, if the way is pointed out. 

“T cannot refrain from congratulating the soap-makers 
of the United States upon the uniformly high quality of 
their products. The soup made in America is better in 
quality than that made anywhere else in the world. It 
is made of the best materials, or it would not be possible 
for the manufacturers to perfume it at the astonishingly 
low cost which they do. The perfuming of soap for five 
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cents (or less) per pound is possible only when the purest 
material is used as the base. The average of toilet soaps 
is higher than anywhere else, although the very finest 
of perfumed soaps have not yet been made in the United 
States. 

“This, I believe, is due to the fact that the American 
manufacturer finds no difficulty in obtaining high prices 
for his truly excellent floral extracts, but the American 
public will not pay the price for the most artistically 
scented soap. 

“I have been struck, too, by the enormous quantity of 
Talcum Powder consumed in the United States—many 
times as much as is used in all the rest of the world 
combined. I believe that this is a fair indication of a 
fact which is well worthy of remark—that the general 
average of the people take more care of their toilet than 
the average Europeans. Perhaps it is due to that great 
educative influence of your wonderful public school sys- 
tem, which makes no geniuses, but raises the general aver- 
age of intelligence, and thereby increases the natural de- 
mand for the refinements of life, such as those connected 
with neatness and cleanliness—as well as attractiveness, 
that follow. 

“I wish, at the same time, through the PerruMeEr, to 
thank the very many American gentlemen at whose hands 
I have received so many hearty courtesies, assuring them 
that I carry back with me the kindliest possible recollec- 
tions of their friendliness.” 





ESSENTIAL OIL ESSENTIALS. 


THe CHEMISTRY OF ESSENTIAL OILS AND ARTIFICIAL 
PERFUMES, by Ernest J. Parry, is one of the leading 
works on this very important subject. It is strictly scien- 
tific, and yet thoroughly practical, showing the uses of the 
various Oils, as well as their chemical qualities. He is 
rash indeed who asserts that he ‘knows enough about the 
essentials of these Oils, for their nature is not yet suffi- 
ciently clear to the experts. A work like this should be 
on the shelf of every laboratory, for it will save many 
expensive experiments, and expedite the work of the busy 
perfumer. 

Under the different heads there is a broad discussion 
of the general properties of these Oils, as well as of the 
compounds found in them, the methods of preparation and 
analysis, together with a systematic study of each Oil 
separately. 

The chapter on the chemistry of artificial perfumes will 
be studied with special care, for there is more advance 
in this direction within the last few years than in any 
other. 

The author has had wide experience in the handling and 
examination of all Essential Oils, so he speaks with au- 
thority upon the subject. We shall be pleased to send 
copies to our readers upon receipt of price ($5.00), as 
we are at all times ready to secure any work published 
upon order. 





The Larkin Soap Company is about to erect another 
new eight-story building in Peoria, Ill, at a cost of 
$250,000. 
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An INTERVIEW WITH Pror. G 


As has been announced in the columns of this Review, 
Professor Dr. G. Bosurgi, a member of the Board of 
Directors of the Chamber of Commerce, of Messina, Italy, 
has been here for some weeks, in the interest of the 
Italian shippers of Lemon Oil, appearing as an expert 
before the United States authorities engaged in the ex 
amination of large quantities of this Oil shipped here 
for entry. The result of this work has been most satis 
factory, as all of the Oil of Lemon has been admitted 
“without prejudice.” This 
expert has accorded a rep- 
resentative of our REvIEW 
an interview on the subject 
of the facts at issue, which 
we present herewith, as of 
especial interest. 

When asked what seemed 
to him to be a fair stand- 
ard for Lemon Oil he re- 
plied: 

“It seems to me _ that 
your standard for Lemon 
Oil should be modified to 
read as follows: 

Optical Rotation +57° +63° 
15.5C. 
Specific Gravity 0.856 to 

0.861 at 15.5¢c. 

Citral Content 3 to 4%. 

In the fractional distilla- 
tion of the first 10% dis- 
tilled it should not differ 
more than 50 from the orig- 
inal oil.” 

When asked as to the 
variations in characteristics, 
the Professor replied: 

“It is absolutely neces- 
sary to adnrit, within cer- + 
tain limits, that Oil of 
Lemon is a most variable 
product, or the way is open 
to most deplorable errors. 
Long experience has proved that besides notable and con- 
stant differences, due to varying districts of production, 
many variations occur in different years. In some years 
Lemon Oil of most peculiar physico-chemical character- 
istics is found. ‘The variation in these characteristics from 
the normal is largely due to the climatic conditions under 
which the fruit is grown. As a rule the better the qual 
ity of the fruit the better the Oil, the juice being richer 
in acidity, and vice versa. The excellence of the Oil 
should not be attributed to this cause exclusively.” 

“But how about the proportion of Pinene?” he was 
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asked. “The proportion of Pinene is by no means an 
indication of purity. It is admitted by every competent 
chemist that this substance is one of the constituents of 
Lemon Oil. Indeed, like the other constituents it varies 
in quantity from year to year, and according to the 
centre of production. Some oils contain so small a quan- 
tity that it is difficult to find and it becomes necessary to 
distill a rather large quantity of Oil in order to identify 
it—and in some there is so little as hardly to show any 
reaction. 

According to my exper- 
ience, I have found that 
generally the Oil from Pal- 
ermo, Barcelona and Mascoli 
contains the largest quantity 
of Pinene, while that Oil pro- 
duced in other Sicilian cen 
tres much less. Some hold 
that if the fruit has attained 
highest excellence the Pi- 
nene is low in quantity, but 
if the fruit is poor there is 
a larger proportion. Yet 
there is poorly developed 
fruit with a small quantity 
of Pinene. 

In general—and this is 
logical—the Oil Lemon 
which contains less Pinene 
is poorer also in the other 
physico-chemical character- 
istics.” 

“What has been your im- 
pression as to the position 
of the authorities here?” 
was asked. “I think that 
the American Custom 
House has been inclined to 
be too severe, at first, ig- 
noring the wide variations 
in Lemon Oil due to the 
differences in locality of 
production. If it be true 
that the finest Oil is produced in certain Sicilian districts, 
such as Giardini, Taormina, S. Teresa, or generally along 
the Southern coast, it would not be conclusive as to the 
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product of other sections, or as to their purity—nor would 
a variation necessarily show impurity.” 

“How about other adulterative materials?” To which 
Prof. Bosurgi replied: 

“As to adulteration with turpentine or other mixtures, 
altogether changing the physico-chemical characteristics 
of the Lemon Oil, there is no room for doubt as to im 
purity. In the analysis of Lemon Oil, however, the ut 











most caution is necessary if the fraudulent is not to be 
accepted and the innocent condemned. 

As to the determination of the Citral content—this 
matter is by no means scientifically settled. The best 
method, I think, is Prof. Romeo’s. It consists in agitat- 
ing the mixture well and noting carefully the first slightly 
roseate tinges. 

This is his method: Dissolve 400 grams of sodium 
sulfite (crystallized) (Na:sSO:;+7H.O) in tf litre of 
water and add a saturated solution of potassium bisulphite 
(about 160 c.cm.), so that the liquid acquire an acidity, 
which to neutralize 25 c.cm., requires 20 c.cm. of solution 
N:2 of potash. . 

Place it in a water-bath for 3 hours, stirring it all 
the while, and then stopper the flask and allow it to cool. 
The concentration and the proportion of salt of this so- 
lution are such that, warming it again in a water-bath 
for a short time there will be no appreciable loss of 
‘Anitrite Solforosa.’ The titrate of this solution is well 
maintained, but it is better to titrate every day. 

(1) Titrate 25 ccm. of the acid solution of sulfite 
(KOHN:) in presence of a drop of tincture of 3% of 
rosalic acid. 

(2) In ‘a flat-bottomed flask of 300 c.cm. capacity, put 
5c.cm.—if you add a drop of tincture of rosalic acid 
and this be neutralized with sodium potash, freeing the 
acid, if then 25 c.cm. of sulphur solution be added and 
all be boiled in water-bath until well heated (boiling 3 
or 4 minutes), and the flask being covered with rubber, 
the cooking is continued, stirring constantly for about 45 
minutes. Cool slowly and add to the titrate of acidity 
KOHN: ‘Then add rosalic acid to the acid solution of 
sulphur, and if it discolor, the transition is clear enough. 

“Care must be exercised to gather from the titrate the 
first signs of coloration, because otherwise we should 
be most liable to error due to the turbidity of the liquid, 
changing the roseate coloration. As to the diminution of 
acidity found, the difference of acidity Nz between the 
first and second titration, there is the per cent. of citral 
P. indicating the weight.” 

D + 2.533 _ D + 0.5066 
5 
where 5 c.cm. of Oil are used according to the formula 
D 2.533 
P 
P indicating the weight. 


GERMAN PERFUMERY. 
Scent-MaAkinc INpustrRY Wuicu 1s GROWING RAPIDLY. 


The German perfumery industry is growing steadily. 
While for 1891 the exports of soaps and perfumeries 
amounted to but nine million marks, or two million dol- 
lars, they had grown to about 17,000,000 marks in 1899. 
And since then, the gain every year has been noteworthy. 
The value of the perfumery exported last year was equal 
to the combined export of perfumery and soaps in 1899. 

If the exports of toilet soaps in 1906 are compared with 
those of 1891 a great gain is observed, viz., 1,262 tons in 
I89I against 5,624 tons in 1906. 
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BLINDNESS CAUSED BY WOOD ALCOHOL 
USED EXTERNALLY. 

A “chemist”—to use the British expression—of Surat, 
India, writes that, he is a constant reader of the Circular, 
for which his firm subscribed about twenty-five years 
ago, and that it was through the Circular that he learned 
that methylated spirit produces blindness even by its ex- 
ternal application. He says that in India “all the pharma- 
copeeial liniments prepared in methyl alcohol are unob- 
jectionably and freely used without the ill effects coming 
into the notice of the patients and the medical staff.” He 
thinks it will be a matter of public benefit for us to pub- 
lish particulars as to just how the wood alcohol affects 
the eyesight, what the symptoms of its poisonous effect 
are, and what disease it produces and the remedy for it, 
if any. He asks if the ill effect of the spirit may be es- 
caped by preventing its vapor from coming into contact 
with the eyes. 

Methyl alcohol when taken into the stomach, or ab- 
sorbed into the system through application to the skin 
or by breathing its vapor, in addition to acting as a 
general systemic poison, especially attacks the optic nerve, 
the result of which is atrophy of the nerve and conse- 
quently blindness, partial or complete according to the 
extent of the injury. 

As to how this action is effected we are as much in 
the dark as in regard to most other therapeutic matters. 
It has been suggested that the action noted is due to the 
decomposition of the spirit in the system into formic 
acid, this acid being the finally destructive agent. If this 
be so, formaldehyde and preparations yielding it might 
be expected to produce the same result, it being an inter- 
mediate product in the change of wood alcohol to formic 
acid. In view of this we have thought it wise in men- 
tioning remedies containing formaldehyde or capable of 
forming it to add a caution as to their use; and this cau- 
tion has included the methylene group and formates from 
which formic acid might be produced. 

A point especially to be borne in mind is that it is 
quite possible that vision may sometimes be impaired by 
these or other drugs without the cause being suspected, 
the trouble being ascribed to natural “wear and tear” of 
the eyes. 

There seems no hope whatever of restoring an atrophied 
nerve, but where the poison has not had time to exert 
its full effect, stimulating emetics, such as mustard and 
zinc sulphate, have proven of value; and the stomach pump 
and washing the stomach with warm water have also 
been found useful. Hot baths and quick-acting purges 
promote elimination of the poison, and cardiac and respira- 
tory stimulants, as digitalis, strychnine, atropine, coffee 
and whisky, are of benefit. 

After what has been said, it is scarcely necessary to 
add that protecting the eyes themselves against the vapor 
(if that could be done) would not prevent its effects as it 
would necessarily be breathed by the operator. 

Drs. Buller and Wood have gone into the matter at 
some length and have reported their work in the Journal 
of the American Medical Association. Numbers of cases 
of poisoning and blindness caused by the fumes of wood 
alcohol are cited by these physicians—The Druggists’ Cir- 
cular. 
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THE PURE FOOD AND DRUGS ACT AS IT PERTAINS TO 
THE BARBER SUPPLY BUSINESS. 
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\ paper read by Mr. Samuet IseERMANN, of Van Dyk & Co., New York, before the Convention of the Barbers’ Supply 


Dealers’ Trade Association of America, on the 


10th Day of September, 1907 


(Concluded. ) 


4. Can the name, Methyl Alcohol, be used instead of 
the more common or popular name, Wood Alcohol? 

That Methyl or Wood Alcohol is prohibited has already 
been pointed out in answer to the preceding question. 

For the guidance of dealers, I would say that, in no 
case does the law permit the use of any other than the 
common name, common name exists. In this 
particular instance, for instance, the proper name to use 
would be “Wood Alcohol” and not “Methyl Alcohol.” 

5. Can Methyl Alcohol be used in any toilet preparations 
for which curative properties are claimed, if this fact is 
stated on the label and labeled “Poison, for External Use 
Only?” 

This question is covered entirely by the answer to the 
question, “Can Wood Alcohol be used in a toilet water for 
which curative properties are claimed?” 

6. To what extent does face or talcum powder come 
under the Pure Food and Drugs Act? 

Talcum being official in the U. S. P., it comes under the 
law whether medicinal properties are claimed or not. The 
official talcums are three in number, viz.: Talcum U. S. 
P., which is the ordinary talcum. Talcum Purificatum, U. 
S. P., which is a purified talcum, purified by boiling with 
water and hydrochloric acid originally intended for filter- 
ing and clarifying purposes, and Pulvis Talcum, salicyli- 
cus, N. F., which is a compound of talcum with salicylic 
and boric acid. Now, in the case of antiseptic talcum, as, 
for instance, borated, it must contain enough boric acid 
to carry out the claim. As to perfumed talcs, why, of 
course, the name itself, like Voilet Talcum, Rose Talcum, 
Heliotrope Talcum, etc., etc., shows on its face what it is 
and that it is not meant to be any of the official talcums. 
For instance, a label reading something like this does not 
come under the law: 


where a 


Blank’s Violet Talcum, Composition or Powder, 
An Excellent Toilet Powder, 
Delightfully 
Perfumed. 


Now, as to face powders, for the most part they come 
under the act as they usually claim to have healing effect, 
etc., etc. 

According to my notion, a face powder which is labeled 
something like this: 

Blank’s 
Face Powder 
for Refreshing and 
Beautifying the Complexion, 


does not come under the law. It seems to me, though, that 
a good many of the imported face powders will be greatly 





affected by the law, as they claim curative properties and 
a good many of them contain chemicals injurious to the 
skin, 

7. Is a preparation considered a drug if the word tonic, 
lotion, cream, antiseptic, preventive, massage or skin food 
is used? 

The according to Webster, means, 
“strengthening the system” (using Webster as an author- 
ity, as the Department of Agriculture has done in several 
instances), I would say that by using this word, the article 
becomes a drug in the meaning of the law. Still, I have 
the opinion of some people who claim that if no other 
medicinal properties are claimed, as, for instance, a tonic 
for the hair, and nothing else, it does not come within the 
act. 


word “tonic,” 


But, as is usually the case on tonics, other medicinal 
properties are being claimed, and in order to make sure 
I would suggest that all hair tonics be made according to 
law. My idea is that a hair tonic is a drug and comes 
within the Act. 

A lotion I would not consider as a drug. Unless cura- 
tive properties are claimed, it would not come under the 
law, although the accordance with its 
policy, is apparently construing the law so as to bring 
within its operation articles and preparations that seem to 
be entirely outside of the law. This the department does 
to be on the safe side, figuring that whether its construc- 
tion is correct or not, it will be ultimately decided by the 
higher judicial tribunals. 

As to creams, the same condition exists here as in the 
case of lotions. 

The use of the word antiseptic makes a preparation a 
drug within the meaning of the Act, and therefore should 
comply with the law in all respects. 

As to the word preventive, the same is true of that as 
of the word antiseptic. 

As to the use of the word massage or skin food, this 
would not bring it within the law, unless curative proper- 
ties are claimed. Then, of course, the same condition 
would exist as with any other drug, product or preparation. 

It is to be understood, though, that all statements on 
labels of drug products must not be misleading within the 
meaning of the law, as for instance: 


Black’s 
Quinine Hair Tonic 
and 
Dandruff Cure 
Will Positively Cure Baldness, 


department, in 


even if the percentage of alcohol is given on the label. The 
phrase “will positively cure baldness” is objectionable, and 








then enough quinine has to be present in the preparation 
as to produce a medicinal effect. 

The same is true of all drug products, whether liquid 
or solid, or whether they contain alcohol or not. 

Allow me to make a suggestion as to egg shampoo: 

As to egg shampoo, which does not contain eggs; if it 
does make claim which would classify it as a drug it 
would come within the law, and therefore I would suggest 
the addition of egg albumen, which at the same time would 
improve the shampoo. With reference to the name of egg 
shampoo, if this name can be said to come within the 
classification of “generic” names, its employment would 
not be objectionable. i 

I have seen labels like this: “Camphor Cream” and 
“Menthol Cream.” I think that those articles should be 
described as “Camphorated Cream” and “Mentholated 
Cream.” 

Camphor Ice, which is known as Ceratum Camphore 
Compositum in the N. F. (Compound Camphor Cerate) 
should be made up in accordance with the N. F., unless, 
if otherwise made up, it is so stated on the label. 

In regard to names of drugs and the use of same, the 
following regulations that have been prescribed afford this 
light necessary. 

A simple or unmixed food or drug product not bearing 
a distinctive name shall be designated by its common name 
in the English language, or, if a drug, by any name recog- 
nized in the United States Pharmacopceia or National 
Formulary. No further description of its components or 
qualities is required, except as to content of alcohol, mor- 
phine, etc. 

The use of a geographical name shall not be permitted 
in connection with a food or drug product not manufac- 
tured or produced in that place, when such name indicates 
that the article was manufactured or produced in that 
place. 

The use of a geographical name in connection with a 
food or drug product will not be deemed a misbranding 
when by reason of long usage it has come to represent a 
generic term and is used to indicate a style, type or brand; 
but in all such cases the State or Territory where any such 
article is manufactured or produced shall be stated upon 
the principal label. 

A foreign name which is recognized as distinctive of a 
product of a foreign country shall not be used upon an 
article of domestic origin except as an indication of the 
type or style of quality or manufacture, and then only 
when so qualified that it cannot be offered for sale under 
the name of a foreign article. 

A “distinctive name” is a trade, arbitrary or fancy name, 
which clearly distinguishes a food product, mixture, or 
compound from any other food product, mixture or com- 
pound. 

A distinctive name shall not be one representing any 
single constituent of a mixture or compound. 

A distinctive name shall not misrepresent any property 
or quality of mixture or compound. 

A distinctive name shall give no false indication of 
origin, character, or place of manufacture, nor lead the 
purchaser to suppose that it is any other food or drug 
product. 

The effect of the law requiring manufacturers to dis- 
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close that goods bearing a foreign label are of home manu- 
facture, where in fact they are of home manufacture, 
should be It will enable consumers to learn 
that there are products purporting to be made abroad, 
which are actually turned out here, and it will therefore 
put domestic products on a better footing of competition. 
When people commence to know that goods are palmed off 
on them as imported which are in fact of domestic origin 
they will become more partial to their home products. 

It is, of course, understood that the Pure Food and 
Drug Act is a national law. Most of the States have their 
own enactments on the subject of pure food and drugs, 
and it is necessary for every dealer to know what the laws 
of his own State are on the subject, in order to keep 
within them. It will be found that in some of the States 
they are far more rigid than the United States laws. 

A word as to serial number and guarantee. The De- 
partment has held that the use of the guarantee on goods 
that under the law are not required to contain it is a mis- 
branding, the same as any other misbranding provided for. 
And it has also been held that the use of the serial num- 
ber for advertising purposes is prohibited, and any one 
doing so is liable to have his serial number revoked. 

As I read and understand the law, the legislators have 
been guilty of a very important omission, by utterly failing 
to provide against the use of dangerous drugs in toilet, 
face and hair preparations. The use of copper salts, mer- 
cury, bi-chloride, lead and silver salts, etc., in any so- 


beneficial. 


called hair restorers and skin cures is, as we know, not 
uncommon, And while the law makes provision against 
the use of dangerous and deleterious food products, it 
seems to be silent, so far as drugs are concerned, except 
as to those things which are specified in Regulation 28, 
already referred to. So long as drug preparations con- 
taining such dangerous and objectionable ingredients are 
not labeled “free from poisonous ingredients,” or words 
to that effect, the use of such ingredients do not seem to 
be covered by the law. This omission should be the sub- 
ject of an early amendment. 





ANOTHER ORGANIZATION MEETS. 


“We want the Pure Food Laws enforced to the letter,” 
was the decision of the National Association of Soda 
Water, Flavoring and Coloring Manufacturers before ad- 
journment of their convention in Buffalo lately. 

The sixteen delegates present were unanimous in de- 
ciding that the association should co-operate with the au- 
thorities in the enforcement of the Pure Food Laws, 
which were the: chief subject of discussion during the 
sessions. All agreed that it would be the best thing for 
their business to have the laws rigidly enforced, as all 
men conducting a reputable business should not encourage 
traffic in preparations dangerous to the public health. 

The annual election of officers resulted as follows: 


B. W. Hutchinson, of Chicago, President; Seldon Twitch- 
ell, of Philadelphia, Vice-President, and Joseph Blumen- 
thal, of Philadelphia, Secretary-Treasurer. 

The new members elected to the Board of Directors 
were Charles House, J. A. Atkins, Milton A. Mass and 
Robert E. Woods, Jr. 
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By Samus. E. Darsy, Esq. 


(Continued from October number.) 


Section 3 of the Statute provides that in case the appli- 
cant for registration of a trade-mark, or for the renewal 
of a trade-mark, is not domiciled within the United States, 
then such applicant is required to designate, by written 
notice, filed in the Patent Office before the issuance of 
the certificate of registration, some person residing in the 
United States on whom may be served process or notice 
of proceedings affecting the rights of ownership of the 
trade-mark on which the applicant may claim to be the 
owner; and the service of such summons or notice of 
proceeding on the person so designated will have the 
same force and effect as if served upon the applicant or 
registrant in person. Jt is sufficient service to leave a 
copy of the process or notice at the last address of the 
person so designated of which the Commissioner of Pat- 
ents has been notified 

Section 4 of the Statute provides that an application 
for registration of a trade-mark in this country filed by 
any person who has previously filed an application for 
registration of the same mark in a foreign country, the 
laws of which country afford similar privileges to citi 
zens of the United States, shall be accorded the same force 
and effect as would be accorded to the same application 
if it had been filed in this country on the date the applica 
tion was first filed in the foreign country, provided the 
application in this country is filed within four months 
from the date on which the application was first filed in 
the foreign country. If the applicant for registration in 
this country is located in a foreign country the certificate 
of registration will not issue in this country for any trade- 
mark until such trade-mark has been actually registered 
by the applicant in the country in which he is located 
Under this provision a manufacturer who first files appli 
cation for registration of his trade-mark in a foreign 
country, which maintains reciprocal relations in this re- 
gard with the United States, may have the privilege of 
the filing date of his foreign application in case he files 
his application in this country within four months of the 
filing date of his foreign application. But any one located 
in a foreign country must actually register his trade-mark 
in the country in which he is located before a certificate 
of registration will issue to him in this country. 

Section 5 of the Statute provides that no mark, by 
which the goods of the owner thereof may be distinguished 
from other goods of the same class, shall be refused regis 
tration as a trade-mark on account of the nature of such 
mark, unless it consists of or comprises immoral or scan- 
dalous matter, or consists of or comprises the flag, or coat 
of arms, or other insignia, of the United States, or any 
simulation thereof, or of any State, or municipality, or of 
any foreign nation. It will be observed that these provi- 
sions of the Statute do not define a trade-mark, nor do 


they prescribe what a valid trade-mark may be, and, appar- 
ently, any mark or device, of whatsoever character it may 
be, which performs the office or function of distinguishing 
the goods of the owner from other goods of the same 
class, may be registered so long as it does not fall within 
the prescriptions referred to. It will be noted that the 
office of the trade-mark is defined to be to distinguish the 
goods on which the mark is used from other goods of 
the same class. Consequently, the same mark may be 
adopted, used, and registered, if it is not otherwise un- 
registrable, by different manufacturers for goods of dif- 
ferent classes. For instance, the same trade-mark regis- 
tered for soap by one manufacturer, may be registered for 
shoes by another manufacturer without hindrance. 

This section of the Statute, however, imposes further 
restrictions on what is not registrable besides matter which 
is immoral or scandalous, and besides coat of arms, in- 
signia, or flags, of nations, States or municipalities. Thus 
it is provided that a trade-mark which is identical with a 
previously registered or known mark owned and in use 
by another, and appropriated to merchandise of the same 
descriptive properties, or which so nearly resembles a 
previously registered or known mark owned and in use 
by another, and appropriated to merchandise of the same 
descriptive properties, as to be likely to cause confusion 
or mistake in the mind of the public, or to deceive pur- 
chasers, shall not be registered. Under this provision 
identity of the trade-mark is not required to prevent regis- 
tration. It is sufficient if there is such close resemblance 
or similarity as to be likely to cause confusion, or mis- 
take, or to deceive, and it is further necessary that the 
anticipating mark must be owned and in use by another on 
goods having the same descriptive properties—that is, on 
goods of the same class. It is not necessary for the 
anticipating mark to be a registered mark. It is sufficient 
if it is known to be owned and in use by another. 

It is further provided that no trade-mark shall be regis 
tered which consists merely in the name of an individual, 
firm, corporation, or association, unless such name is 
written, printed, impressed or woven in some particular 
or distinctive manner, or is used in association with a por 
trait of an individual, but no portrait of a living indi 
vidual may be registered as a trade-mark, except by the 
consent of such individual, evidenced by an instrument in 
writing. 

No mark is permitted registration under this section of 
the Statute which consists merely in words or devices 
which are descriptive of the goods with which they are 
used, or of the character or quality of such goods, nor 15 
registration permitted of merely geographical names Of 
terms 

(To be continued.) 
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(Held in New York City, Nov. 15-16, 1907.) 


The first General Meeting of the American Extract 
Manufacturers’ Association was opened at eleven A. M., 
on Friday, Nov. 15th, in the hall of the American Bottlers’ 
Protective Association, No. 218 East 37th Street, New 
York City. 

Mr. A. J. Bastine delivered the following: 


PRESIDENT’S ADDRESS. 

GENTLEMEN OF THE AMERICAN EXTRACT MANUFACTURERS’ 
ASSOCIATION : 
of our members present and it gives me much pleasure 
to welcome you to this, the first general meeting of our 
Association. Some of our members have written their re- 
grets because of their inability to attend, either for busi- 
ness or Other reasons. I think I may safely say that 
their regrets are shared by all the members present. 

There are, I believe, representatives from several other 
Associations present, who are equally interested with our- 
selves, in an endeavor to solve the problems and diffi- 
culties of trying to comply with the complicated rules 
and regulations, formulated by the various Food Com- 
missioners in the different States. To all such representa- 
tives I desire, on behalf of this Association, to extend a 
most cordial welcome. 

I will not take up your time by rehearsing what has 
been done by our Association since its organization last 
December, for I think the members have been kept pretty 
well informed as to the important work which has been 
accomplished, through the bulletins which have been sent 
out from time to time. I would like to say that the dif- 
ferent committees deserve great credit for the excellent 
manner in which they have handled the work which had 
devolved upon them, and I desire to make special men- 
tion of the services of our Treasurer and Secretary, Dr. 
Stearns and Mr. Van Skiver, and also Mr. Claus, for the 
large amount of time they have devoted to promoting the 
success and welfare of our Association, and for the best 
interests of its members. 


I am very much gratified to see so many 


We have many important subjects which are going to 
require our earnest consideration in the future and I 
would urge every member to do all in his power to help 
along the good cause and make this Association not only 
permanent but also make it an Association that will 
be a mutual help to all its members. 

We will now proceed with the regular business. 

I think we will have the report of the Secretary. 


Secretary 

Mr. President, Gentlemen: I don’t know that I could make 
much of a report as Secretary without going into matters 
which should come under the head of Executive Board, as 
everything that has been done has practically been done 
after the Board meetings have been held and since the 
Organization on December 22, 1906, the Board has held 


meetings on December 29th, 1906, January 5th, 19th, 1907, 
February 13th, 1907, March goth, 23d, 1907, and October 
12th and 26th, 1907, and much work has been done at those 
meetings, and to go into details of that would be too 
much to do at this time, I think. Therefore, I will 
not attempt to make a further report at this time. 
President: 

You have heard the report of the Secretary, if there 
is no objection it will stand approved. 

(No objection. Secretary’s Report approved.) 

We will now listen to the Report of the Treasurer. 
Treasurer: 

I will simply state that we have now 147 members on 
the roll. A few days ago we sent out a request for 
contributions and as a result of our appeal we have re- 
ceived $36.00 up to date. There is now in the Treasury 
$136.09, which I believe will carry us through the short 
time that intervenes until the beginning of next year. 
Further than this I have nothing to report at this time. 
The complete report and auditing of my accounts will 
of course take place at the Annual Meeting I presume. A 
number of members have spoken to me about making 
contributions. I don’t think there is any need of fur- 
ther contributions, but possibly it might be left until 
later to see if we do require further money. 
President: 

You have heard the report of the Treasurer. 
is no objection it will stand approved. 

(There being no objection the Report of Treasurer 
was approved.) 

The next is the report of the Executive Board. 
Treasurer: 

I think that had better be deferred until to-morrow. 


If there 


President: 

If that is your pleasure we will have it deferred. 

We would now like to listen to an address of Dr. 
Hallock. 

Treasurer: 

Mr, President, Gentlemen: I wish to say that Dr. Hal- 
lock is the chemist of Carl Schultz Co., New York City, 
the largest manufacturers in the world of mineral waters 
and carbonated beverages, a representative of the Ameri- 
can Bottlers’-Protective Association of the United States. 
We have asked Dr. Hallock to make a short address 
upon the subject of the Pure Food Law as it relates 
to soda water manufacturers. It is a subject which in- 
terests us from our connection with that trade. Many 
extract manufacturers sell that trade almost exclusively 
the flavoring extracts which they use. As you know, the 
soda water manufacturers are the largest consumers of 
extracts in the country, naturally anything in the Pure 
Food Law which applies to mineral waters applies to us. 
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Dr. Hallock: 

Members of the American Extract Manufacturers’ As- 
sociation, before speaking on the Pure Food Law I 
would like to welcome you in behalf of the American 
Bottlers’ Protective Association of New York. We are 
very glad to have you come here and make use of our 
meeting-room and hope that you will have a very suc- 
cessful meeting, and I would like to say that if any of 
the members feel in need of refreshment they have the 
use of the building and they will find plenty to satisfy 
their thirst in the other room. 

(The address appears separately.) 

President: 

You have heard the interesting article read by Dr. 
Hallock in his remarks and also his invitation to the 
gentlemen to take refreshments, which I wish to thank 
him for on behalf of the association. lf tnere is any dis- 
cussion desired on his speech we shall be glad to hear it. 
Dr. Stearns: 

Mr. President, I think that we should all be grateful 
to Dr. Hallock for coming here and talking to us on 
this subject. He has brought before us the feature of 
this situation which is now before us, that is, not what 
is going to happen under the present Pure Food Law, 
but what is going to happen under the next Pure Food 
Law when this present law is nullified, as the best attor- 
neys tell us it will be. For my own part I appreciate 
more than I can tell you the work that Dr. Hallock and 
other men in the chemists’ society of New York are 
doing, men of standing, men whose reputation makes 
their words bear weight. I shall have something more 
to say about the chemists, what the chemists are doing 
in connection with pure food later. I wish to read a paper 
to-morrow afternoon after the principal business is over, 
on the subject of the attack of the Food Officials upon 
American industries. I don’t want to take up too much 
time this morning, but we have a representative here of 
J. M. Horton & Co., ice-cream dealers, and we would all 
be pleased to hear from him on the subject of ice-cream, 
I am sure. 

Mr. Ten Eyck: 

It gives me great pleasure to be here in this capacity 
although I don’t believe that I can do justice to my prin- 
cipal in the matter. Mr. Horton was unavoidably de- 
tained and could not be here and the mantle was thrown 
on my shoulders this morning and I have no opportunity 
to prepare any remarks. 

I do say that ice-cream people are vitally interested in 
this issue raised by the Pure Food Law. The name 
Horton is well enough known in this section of the coun- 
try and it is unnecessary to advertise it. The name 
Horton is an advertisement and means ice-cream. When 
you speak of ice-cream it means Horton. 

But the question is this: 

Mr. Horton has been before the public and also other 
ice-cream dealers for years. ‘They started in a very small 
way, but they started in with the idea of giving the public 
a pure article, a healthful article and an article in reach 
of all, rich and poor alike; to make an article that the 
medical profession could not cavil at; one that could 
be enjoyed, delicious in its formation and pure in its 
character and that we believe we have done and the public 








admits it by using our goods. Still we want to give them 
as good an article as can be made at reasonable profit, 
when the Pure Food Law comes along and says, as has 
been mentioned to-day, that ice-cream must not have eggs 
in it or any gelatine. Then comes up that point of better 
class of goods which could not be produced according 
to law—French Ice-Cream, for instance. Eggs of proper 
age can be used and used with benefit to the consumer, 
and we feel a discrimination against one of our better 
products in this way is unfair. We feel that this law 
should be so adjusted that we can go on manufacturing 
French Ice-Cream. 

Then another proposition. This law seems unfair to 
us.as ice-cream dealers, that after so many years in at- 
tempts to produce a product that will satisfy the public 
in every way and making it just as the public requires, 
it seems unfair to us that we should have a standard 
set by amateurs and by someone who knows nothing about 
the business, which standard would eliminate anything 
that was not in accordance with it. 

In regard to the name Ice-Cream, we have worked 
under the name Ice-Cream all these years and we should 
keep that name for our product, and it is not right to 
deprive us of that right. ‘Then, again, what shall we 
call it? 

Again, in regard to the quality of ice-cream. We do 
not believe in a cheap grade of ice-cream. The ice-cream 
called “Hokey-pokey” for instance. The name “Hokey- 
pokey” proves the inferiority of the goods, because it 
will produce the effect of ptomaine poisoning. It has 
done this and has done us a great deal of injury and it 
should be eliminated. We believe in the protection of 
our interests in that way by a Pure Food Law that is 
right, which would do this. We should have a proper 
Pure Food Law that would eliminate anything of that 
kind. 

Also, in regard to injury to the public. Certain people 
believe that they cannot afford to buy good ice-cream 
and others desire to get a great deal for their money. 
That is not right. They do not consider the effect on 
the stomach afterwards, they simply consider that they are 
getting good bargains. We are in favor of a proper Pure 
Food Law, but against the present Pure Food Law as it 
exists, and we should be very glad to see this law repealed 
and another in place of it which would be proper. 

We are in favor of an association of Ice-Cream dealers 
similar to the association of bottlers, so that we could 
all come together and get in line on our business, and I 
believe that time will come when this will be carried 
out with ice-cream dealers. We have had communica- 
tions with other people in our line of business in Bos- 
ton and other cities, some in the South, etc., and some 
representatives have called on us from these different 
cities and we have been glad to express our sentiments 
along those lines. We believe that this association to- 
day is a good thing because it brings us together and it 
makes a greater spirit of cordiality and mutual interest 
between different manufacturers, and makes them more 
willing to express their ideas and bring up questions of 
interest to all of them. We are in line for anything that 
is right, in line with anything fair to the public and our- 
selves and at all times we are ready to fall in with such 
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objects when the time comes for proper legislation and 
to have someone to represent us. 

I think that I voice Mr. Horton’s idea when I say 
that we are fully in spirit with this meeting and we 
are fully in line against the injuries to our industries. 
I hope that the day may come when everything will be 
on a proper basis and I thank you all for your kind 
attention. 

President: 

You have heard the interesting remarks of Mr. Ten 
Eyck and we are very grateful to him for giving us his 
views on the Pure Food Law. .Is there any discussion 
in regard to those views. . 
Dr. Stearns: 

Remarks as to amount of money J. M. Horton had 
expended in assisting to secure proper legislation and de- 
feat of unjust bills. Also that there is an ice-cream or- 
ganization. Good work of Pennsylvania organization. 
Mr. Ten Eyck: 

Knew of National Ice-Cream Association, but was speak- 
ing of a New York State organization. 

President: ; 

Address by Dr. Stearns on “Colors and Their Relation 
to Flavoring Extracts and the Effect on the Human 
System.” (To appear in later issue.) 

President: 

Thanks to Dr. Stearns. 
of Official Tests with Demonstrations.” 

Discussion on Mr. Brooks’ address. 
Dr. Stearns: 

Moved that vote of thanks be entered on minutes for 
Mr. Brooks. 

Motion carried. Ordered on minutes by President. 
President: 

Address by Mr. Spencer on “Legal Aspect of Pure 
Food Law.” (To appear later.) 

President: 

Thanks Mr. Spencer. 

Discussion as to advisability of eliminating Pure Food 
Law entirely. Better to be protected from disreputable 
dealers and put up with few inconveniences caused by law. 
President: 

Motion to have vote of thanks entered on minutes for 
Motion carried. 

Meeting adjourned until 3 Pp. M. 

President: 

We will now listen to address by Mr. Hugh Gordon 

Miller on the “Question of Standards.” (To appear later.) 


Address by R. Brooks, “Methods 
(To appear later.) 


Mr. Spencer. 


Vote of thanks on minutes for Mr. Miller. Motion 
carried. 
Dr. Stearns: 

More will be said on standards. 
President: 

Address by Mr. Johnson on “Benzoate of Soda in 
Foods.” (To appear later.) 


Discussion. 
Dr. Stearns: 
Vote of thanks on minutes. So ordered. 
Motion that meeting adjourn until 9.30 Saturday morn- 
ing. Carried. Meeting adjourned. 
Nov. 16th. 
Meeting opened by President at 10 A. M. 
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President: 
Read paper on “Benefit of U. S. Revenue Tax to be Paid 
by all Manufacturers of Flavoring Extracts.” 
President: 
Discussion on advisability of having U. S. Revenue Tax. 
Address by Mr. Van Skiver, on “Artificial vs. Imitation.” 
President: 
Address _ by 
Mr. Werner: 
Not prepared. Mr. 
in question. 


Mr. Werner. 


Stearns had discussed the points 


President: 

Excused Mr. Werner. 

Secretary: 

Remarks about circulars to be sent out to secure new 
More discussion on subject of Internal Revenue. 
Dr. Stearns: 

Remarks on what had been accomplished in Washing- 
ton during past year. Read paper on Alcohol. 

Mr. Muchmore: 

Motion: “I move that a committee be named by the 
chair to determine the precise amount of alcohol in the 
various flavoring extracts, such committee to report as 
soon as possible. 

Dr. Stearns 
Seconded motion. 
Discussion. 

President: 

Motion carried. 

Discussion. 

Dr. Eckert: 

Moved that scope of committee on alcohol be extended 
and that they, after determining the proper proportion 
of alcohol used in flavoring extracts, submit this to au- 
thorities at Washington, and obtain confirmation of same, 
so that there will be a mutual understanding. 

Motion seconded and carried. 

Dr. Stearns: 

Moved that head line in heavy caps be inserted in pro- 
ceedings of this meeting, “POISON FOOD PRODUCTS 
ALLOWED TO BE SOLD.” 

Remarks about can of French peas containing sulphate 
of copper. 

Motion carried. 

President: 

Address from Mr. Mann, on “Make-up of Label for 
Flavoring Extracts.” 

Discussion. 

Motion made that committee be appointed to take up 
question of proper reading on labels and that circular 
letters be sent out by each member regarding same. 

Discussion on finances and increased dues. 
President: 

Address by Mr. A. E. Claus on State Laws. 
Dr. Stearns: 

Made motion note that The 
Soda _ Fabrik that they will 
to come under the rules of various laws and conform 
to the requirements of all standards. 

Motion carried. 

Dr. Stearns: 

Read paper on “Abuse of Power by Officials.” 


members. 
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President: 
Vote of thanks to Dr. Stearns. 
Motion by Mr. Scheerer: 


Moved that the American Extract Association goes 
on record as heartily endorsing the Pure Food Law as 
passed by Congress, but protests emphatically to its giv- 
ing one man power to make law and execute it and im- 
pose the penalties, and also that we protest against the 
prohibition of harmless colors and harmless preservatives. 

Motion carried. 

Dr. Stearns: 

Move that vote of thanks be tendered to committee who 
had preparations in charge for this meeting. 

Carried. 
Dr. Eckert: 

Moved that 
Protective 


Bottlers’ 
and 


extended to 
of these rooms 
Carried 


vote of thanks be 
Association for the use 
many kindnesses while here 
Dr. Stearns: 

Moved that of that resolution be sent to Secre- 
tary of Bottlers’ Protective Association as an official com- 
munication. 


copy 


Carried. 

Moved that a committee be appointed by the chair to 
co-operate with the Manufacturing Perfumers’ Associa- 
tion, to endeavor to have the tax on alcohol reduced to 
70 cents per gallon. Carried 
Dr. Eckert: 

Moved that each member receive circular regarding re- 
and that he send it to his 
Congressman, so that there will be no doubt of Congress 
knowing about this matter. 

Motion amended and carried. 


Moved that meeting adjourn. 


duction of tax on alcohol 


made and 
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L. Spencer Levy (American Perfumer), New York. 

J. E. Fowler, Richmond, Va. 

Grafton C. Kennedy (Royal Remedy & Ex. Co.), 
Dayton, Ohio. 


E. C. Johnson, Sec. Food Manufacturers’ Associa- 
tion, Boston, Mass. 
E. A. Quick (Hallett Denton & Co.). Newark, N. J. 


A. J. Hilbert, Milwaukee, Wis. 
M. B. Schott (Hallett Denton & Co.), Newark, N. J. 
A. E. Claus, New York City. 


CARBONATED BEVERAGES. 
By Dr. A. P. HaAttock. 
The Pure Food Law 
sion and has caused a good deal of anxiety to the Bottlers’ 
Association and for that reason at a meeting of the Bot- 
tlers’ Protective Association held here, before they went 
to Denver, a committee was appointed to look up the 
subject and also at Denver the committee reported. As 
all of you may not be subscribers to the American Bottler 
an address was published in that stating our views and 
with your permission I will read you a little extract: 


has been the subject of discus- 


“No industry would receive more benefit in a practical 
sense, from the operation of a practical and reasonable 
Pure Food Law, than the bottling business, because, as 
you all know, there is, in every city of any size, a large 
number of manufacturers who make and sell bottled 
goods of such inferior quality that every bottle sold in- 
jures the such beverages, and the sellers, 
making as they do a cheap and worthless article, which 
they can therefore sell at prices, create havoc in 
the trade. The enforcement of a reasonable and just 
Pure Food Law would result in the elimination of such peo- 


business in 


low 


ple, and allow the reputable bottler, engaged in the manu- 
facture of good goods, to sell his product at a reasonable 
figure, and without evil effects of competition with worth- 
less goods. 
From this standpoint there is every 
should support all efforts to establish Pure Food Laws, 
but there is another feature of the situation which is well 
worth your attention. 


reason why we 


The administration of these laws 
is very largely in the hands of persons who know abso- 
lutely nothing about the 
such affect. 
laws which not only do not reach the people they should 


various lines of trade which 


laws They are therefore liable to frame 
reach, but, on the contrary, injuriously affect the legitimate 
manufacturer, and instead of protecting him from illegiti- 
mate competition, handicap him by restrictions which 
are improper and impractical, and in some instances, have 
threatened the ruin of the very industry which the law 
was designed to benefit and protect. 

This undesirable situation, far as it 
brought out by the putting into effect of the National 
Pure Food Law of 1906, has clearly been due to the apathy 
of the their unwillingness to give 
time and money to the effort to get such laws framed and 


executed in a practical manner. In 


in so has been 


manufacturers, and 
some cases the ex- 
penditure of a few hundred dollars in the beginning would 
have prevented conditions which required many thousands 
of dollars to correct, to say nothing of the enormous losses 
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that have been inflicted by this condition, to the indus- 
tries affected. 

One of the things which has been the cause of great 
trouble, is the effort which has been made to standardize 
food products, which, like carbonated beverages, consist 
of the mixture of several ingredients, and which are made 
in one way in one part of the country, and in another 
way in some other place, and differ in all places accord- 
ing to the idea of the individual manufacturer as to 
how goods should be made. ‘The national law requires 
that all materials used shall be wholesome, and shall be 
put together in a sanitary manner. To standardize ginger 
ale, for example, would be to prescribe, practically, a for- 
mula, which every one would have to follow, no one 
could improve, and which would thus be eliminated from 
any possibility of the healthful influence of competition, 
which tends to make the successful manufacturer im- 
prove his goods at all times. 

People who know little about the subject are inclined 
to favor the idea of giving to those who administer the 
pure food laws the power to make standards for food 
products. Milk, for example, has been required to come 
up to certain standards of butter fat and of solids, for a 
long time. But milk is a natural product of variable com- 
position, and as water is one of the common and invaria- 
ble constituents of milk, and as the quantity of water 
in pure milk varies, it was, at one time, a common prac- 
tice to adulterate milk by adding water to it. It then 
became necessary to fix a standard of butter fat and solids 
for milk, which has been in force for a long time, and 
has resulted in stopping this variety of adulteration. But, 
while it is perfectly proper to fix a legal standard for 
milk, which. is a natural product of variable composition, 
it is quite wrong to attempt to fix a standard for ginger 
ale, which is a manufactured product, and the composi- 
tion varies according to the idea of each individual manu- 
facturer, so that there are really as many different kinds 
of ginger ale as there are manufacturers of it. 

It must not be forgotten that the National Pure Food 
Law provides that only pure and wholesome materials shall 
be used, and that this covers the whole matter in such 
a way that the public is protected, and the legitimate manu- 
facturer is not interfered with. 

A tremendous effort has been made by department of- 
ficials to obtain power to fix standards for all such 
materials and goods as are made by the bottler of car- 
bonated beverages, beer, etc. If successful, this would 
make the pure food official an autocrat, who could levy 
blackmail, if he so desired, and if he were dishonest, and 
I suppose I need not tell you that there have been dis- 
honest officials. In fact, our experiences in the past have 
been such as to make every man here certain that if the 
laws of this country are made so that blackmail can be 
levied then we may as well prepare to give up to the first 
inspector who may visit our factories, and continue to 
contribute funds for protection just as long as such a 
law remains in force. 

Up to the present time the bottlers of sweet goods and 
beer have not been made the subject of the attention of 
the Department of Agriculture at Washington. As a 
consequence we have not been compelled to give attention 
to the matter. But some of us have been following 


the subject very closely, and we have seen things which 
indicate that if we do not wish to have our business 
hurt, instead of benefited, as it should be, by the Pure 
Food Law, it is time that we get together, and take such 
steps as will protect our interests. If we do not do 
this, we should reasonably expect to have the same troubles 
that other manufacturers of other lines of food products 
have been having. Moreover, by so doing, we ought 
to reasonably expect that our business will be benefited 
through the establishment of such conditions as will elim- 
inate manufacturers of worthless goods, who are now 
injuring us by the sale of goods which this law prohibits. 

If nothing is done to prevent, standards will be estab- 
lished which cannot be met—definitions will be made which 
will stop the sale of such goods as cream soda, because 
it is not made of cream, birch beer unless it is fermented, 
ginger ale because it is not made of malt and hops, 
as ale is defined as a fermentation of malt and hops, and 
a hundred things will be done which we will afterwards 
correct, after we have suffered enormous losses in busi- 
ness, been put back several years in our life work, and 
will have to pay more—ten times more—than it will cost 
us if we take the matter up now, and consider it in 
advance. 

To accomplish this we should at once organize a com- 
mittee to look after the interests of the bottling industries. 
We have at present to deal with the government, but 
every State is framing and passing Pure Food Laws, 
and we will have to look after these as well. If we 
obtain reasonable and practical laws at Washington, it 
will make matters much easier in the States, as the State 
laws are all being formed on the basis of the national laws. 
We shall be wise if we profit by the experience of others, 
and avoid the mistakes which others have made. We 
must have the aid of people who know the ropes, and 
are competent to grapple with the situation. We shall 
have to take an active part, but to be effective it must 
be under the direction of people who know what to do 
and how to do it. 
when this is necessary, through our own Congressman, 


We can reach members of Congress, 


but we shall accomplish infinitely more if we unite with 
others, who are trying to accomplish the same thing, and 
thus get the enormous benefit of united effort.” 

And in another place: 

“When this question of standards came up the depart- 
ment thought it would be all right for standards of purity 
and they made an effort to introduce a bill on standard 
of composition or standards of percentage composition. 
They knew if they put in a bill with the Pure Food Law 
on the question of standards it would be defeated at once. 
So they took the Appropriation Bill and inserted into 
the bill just one little clause in which they stated that 
the Department of Agriculture should have the power 
to collect and examine samples of goods and make stand- 
ards therefor. That is all they wanted; then they would 
have the authority for the whole thing. But the ice- 
cream men saw the danger of that, and they went down 
to Dr. Wiley and said: ‘What is going to be done about 
the standards?’ So he issued a bulletin in which he 
stated that ice-cream shall be a frozen product of milk 
and cream with fourteen per cent. of butter fat, but he 
did not allow eggs, or gelatine. The men who made 
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French ice-cream would have to go out of business, be- 
cause eggs were not permitted. However, these eggs are 
harmless, so they went down to see Dr. Wiley and they 
said to him: ‘Why, this won’t do :t all, eggs have been 
used and we have got to use them.’ He said: ‘It 
don’t make any difference, gentlemen, if you use eggs 
you cannot call it ice-cream, you have got to call it frozen 
custard.’ So the industries then got to work and they 
defeated the clause in that bill. When it came up be- 
fore the House it was brought up on a point of order 
and defeated, but before it got back to the Senate they 
got that clause in again, and when it came up for dis- 
cussion some of the Senators saw the danger of this 
thing, and said, ‘Why, this is unreasonable; the idea of 
a thing like this, to give one man that power is too much. 
It should be in the hands of a commission, or it should 
be by careful legislation, not by a little clause inserted in 
an Appropriation Bill,’ and the bill was defeated. But 
Dr. Wiley thought he would come out then in the press, 
so he issued an article in which he said, ‘Washington ice- 
cream contains so many thousand germs, He did not 
go to the best manufacturers in Washington, but he went 
on the street and bought samples from the hokey-pokey 
man; collected them on a windy day when there was the 
greatest amount of dust on them, and based his judg- 
ment on ice-cream from these samples.” 

That was the ice-cream industry and it was largely 
through the efforts of our Treasurer, Dr. Stearns, that 
that was defeated. So you see how the situation is, gentle 
men, that the industries have got to realize the fact that 
there is danger in free legislation in Washington, because 
the State Legislatures will follow the Washington Legis- 
lature and for that reason we all want to pull together 
and unite in an effort to get a new Pure Food Law 
which wall be lawful and protect legitimate manufacturers. 





SOAP DRYING MACHINE. 


In a soap drying machine which is the invention of 
F. H. Merrill, of Los Angeles, Cal., the soap is discharged 
by means of an elevator into a bin provided with a series 
of deflectors, sloping downwards, and having an air space 
between them. Or there may be a combination of two 
such bins with the deflectors on their inner and outer 
walls. A deflector at the top directs the soap into either 
bin, and there is an air chamber below the partition be- 
tween the bins, and a deflector for directing the air 
upwards from this chamber to either side of the parti- 
tion. The soap is divided in a machine before reaching 
the elevator, and is distributed by means of spreaders be- 
fore entering the bins. 


The estimate that 1,860 tons of orange flowers, 930 
tons of roses, 150 tons of jasmin, 150 tons of violets, 75 
tons of tuberose, 39 tons of cassie and 15 tons of jonquils 
are used annually for the perfume industry is just as cor- 
rect as such wild guesses of the lay press usually are. 
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Messrs. Gowans & Sons, Buffalo, are about to erect a 
large addition to their extensive soap-works. 

The Cincinnati Soap Company is about to erect a new 
factory of concrete to cost some $100,000. Work will 
start probably in the spring. 

The Citrus Soap Company, of San Diego, Cal., has 
increased its capitalization to $50,000 for the erection of 
a new plant and thorough reorganization. 

It is quite a novelty for a pianist to give a recital at 
a soap factory, yet Mme. Samaroff played at Larkin’s, 
November 2d, to the delight of the employees. 

The W. J. Kramer Oil Company, of Milwaukee, has 
purchased the Racine Quixope Company, of Racine, Wis., 
and will manufacture its special products at the central 
factory. 

The announcement is made that Armstrong, Willson -& 
Co., Inc., has removed its offices and plant to No. 619 
West Lombard Street, Baltimore, where “Dermacura” may 
be ordered. 

The Meyers Manufacturing Company, of Topeka, Kan., 
is now located in its new factory, 1633 Kansas Avenue, 
where the well-known “Borax Soap” and other specialties 
are being manufactured in large quantities. 

The B. T. Babbitt Soap Company has established a 
mammoth plant at Babbitt, a new station on the New 
York, Susquehanna and Western Railroad, near Little 
Ferry, N. J., and will begin operations there almost at 
once. 

The Procter & Gamble Company, of Cincinnati, has pur- 
chased the trade-marks, machinery, good will, etc, of 
the Maple City Soap Works, located at Monmouth, III. 
It is not expected that any manufacturing by the pur- 
chasing company will be continued in the old building. 





Whoever wants to paste labels on tin, so that they will 
not come off, should try Tinnol, a paste especially prepared 
for this purpose by the Arabol Manufacturing Company, 
No. 100 William Street, New York, and used by the 
largest paint factories and canneries in America. ‘Tinnol 
will give the label a fast grip. It will not discolor nor 
blot them. 





A new company, located on the Cuyahoga River, east 
of Burton, O., has begun the distilling of Peppermint 
Oil from plants raised in that neighborhood. It is also 
reported that George H. Reynolds, of Wood County, Wis., 
has raised a first successful crop of Peppermint plants and 
will increase the acreage from year to year until he has at 
least forty acres in this plant. 
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W. G. Ungerer returned lately from a trip west, re- 
porting excellent business conditions in that section. 


M. F. Firmenich, of Geneva, sailed on SS. Amerika, 
after a very enjoyable trip to the Middle West. 


F. I. D. No. 82 is just issued dealing with Java Coffee, 
and will prove of some interest to labellers. 


Mr. Alfred G. Wright, of Rochester, visited New York 
City last week, where he was welcomed by many persona 
friends. ‘ 


Mr. Theodore Williams, of the Crescent Perfume Co., 
Rochester, N. Y., was in the city for a few days on 
business. 


We note from the interesting October Bulletin of Jean- 
Fils & Co. that the that firm 
has been appointed a member of the Council of Foreign 
Commerce of France. 


card senior member of 


Columbus, O.—VIoNAND Syrup Extract Co., of 
Cincinnati, was incorporated with a capital stock of $100,- 
000, by L. A. Mannheimer, E. Mihalovitch, 


W. S. Beekman, P. W. Barrett and Lewis Lirschhoven. 


AND 


Naas, Louis 





THe Grorce Lorenz Company, of Toledo, capital $75,- 
000, was incorporated by Frank C€. Schmidt, Wm. H. 
\lbrecht, Jr., Geo. E. Lorenz, Conrad Weil Wm. R 
Hodge. They will mak« in drugs, perfumes, 


and 
and deal 


toilet articles, etc. 


Some interest has been evinced in the suit in the Su- 
preme Court of Leerburger Bros., against the Chemical 
Works, Ltd. (Muehlethaler), for breach of contract in 
taking away the agency for their products. Decision was 
rendered lately before Judge Truax, giving the plain- 
tiffs damages and costs. 

HEIKO means something to the perfumery trade, for 
it signifies the exceptional products manufactured by Heine 
& Co. It is no small achievement for a name like this to 
carry so much weight in the trade, and is possible, only 
because there is actual merit behind the Good, 
clean, powerful materials that may be relied upon in any 
formula are worth having, as the patrons of Heine & Co. 
know, to their profit. When you buy HEIKO you get 
something worth the price. 


name, 





When a New Yorker shows every one, whether from 
Missouri, or any other State, he is sure of results. ‘That 
is precisely what the C. H. Forsman Co. has done. They 
held that seeing is believing, and they made all the readers 
of this Review see what they could do in the way of a 
striking design. Then sold it to a prominent manufacturer, 
and could have disposed of it to ten others. 

One design does not exhaust the resources of this Com- 
pany that is striking out along new lines with its use of 
three-color and embossed work. 
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ON THE SCENT. 








Mr. and Mrs. Max Lang have just returned to Europe 
after a pleasant journey in the States. 

Mr. F. E. Watermeyer, of Fritsche 
the convention in Denver, is making a business trip through 
the West. 





sros., after attending 


Mr. F. J. M. Miles has been secured by the Heffron- 
their will doubtless be 
there as he has been elsewhere. 


Tanner Co. as perfumer. He 
as successful 

Mr. Lewis E. K. White, so 
well known to the Perfumery 
trade through his connection 
with A. P. 
sumed the 
ment of that thriving con 
since the middle of the 
month. It is also announced 
by Mrs. A. P. Babcock that 
her daughter, Lena Elice, will 
soon become Mrs. White. We 
beg to join their many other 
friends in extending congrat- 
ulations on the happy pros- 


,abcock, has as- 


business manage- 


cern 


pect 


Mr. E. 
Vanillin Co., of Niagara Falls, made a brief business trip 
to New York last week. 


C. Spurge, the popular chemist of the Ozone 


M. Munton, of the concern of Bruno Court, sailed on 
S.S. La a most enjoyable and profitable 


trip through the United States. 


Provence, after 


Mr. George Hall, so long with Vantine, and for the 
last year with the Samurai Co., of New York, has sev- 
ered his connections with that concern. 

Messrs. A. J. Hilbert, of Milwaukee, and F. C. DeVallant, 
of Earlville, were in the city attending the general meet- 
Manufacturers. 


ing of the Extract 





The sympathy of numerous friends goes out to Mr. 
W. J. King, of the Imperial Crown Perfumery Co., St. 
Louis, upon the serious illness of his daughter. 

Mr. and Mrs. W. B. Robeson are receiving the con- 
gratulations of many friends upon the marriage of their 
daughter, Bessie Davenport, to Frank Elliot Liftchild, of 
Brooklyn. The wedding took place Oct. 26th, at the home 
of the bride’s parents, Bound Brook, N. J. Additional 
significance was given to the day by the fact that it 
marked the twenty-fifth anniversary of Mr. and Mrs. Robe- 
son’s marriage, as well as the birthday anniversary of the 
bride. 
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NOTE TO READERS. 


This Department is conducted under the general super- 
vision of Samuel E. Darby, Esq., Patent and Trade-Mark 
Attorney, 220 Broadway, New York, formerly Chief Clerk 
and Examiner U. S. Patent Office. This report of patents, 
trade-marks, labels and designs is compiled from the 
official records of the Patent Office in Washington, D. C. 
We include everything relating to the four co-ordinate 
branches of the essential oil industry, viz.: PERFUMEs, 
Soap, FLlavorinc Exrracts and Totter PREPARATIONS. 

The trade-marks illustrated are described under the 
heading ‘‘ Trade-Marks Applied For,” and are those for 
which registration has been a//owed, but not yet zssued. 
All protests for infringement, etc., should be made promptly 
to the Commissioner of Patents, Washington, D. C. 

All inquiries relating to patents, trade-marks, labels, 
copyrights, etc., will receive Mr. Darby's attention if 
addressed to 

PATENT AND TRADE-MARK DepPT., 
Perfumer Pub. Co.., 
100 William St., 
New York. 


PATENTS GRANTED. 
871,411.—Soap-Frame.—Georg A. Jacobi, Darmstadt, 
Germany. Filed Aug. 22, 1907. Serial No. 380,624. 
Claim.—4. An air vent for soap frames comprising an 
outlet in the upper part of the frame, a rod of iron bent 
at right angles and of smaller cross-section than the out- 
let, and a hook holding the horizontal limb of the bent 
iron rod in its place 
LABELS REGISTERED. 
13,853.—Title: “Purity Bath.” (For a Toilet Deodor 
ant.) —May Walton Kent, Chicago, III. 
13,875.—Title: “Derma Viva.” (For Toilet Prepara- 
tions.) —Derma Viva Co., Chicago, III. 
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13,888.—Title: “Purita Never-Grey Hair Tonic.” (For 
Hair Tonic.) —A. C. H. Purita Co., Buffalo, N. Y. 


13,889.—Title: “Dr. I. H. Lewko’s Antiseptic Tooth 
Powder.” (For Tooth-Powder.)—I. H. Lewkowicz, Sha 
ron, Pa 

13,890.—Title: “Dr. I. H. Lewko’s Antiseptic Tooth 
Paste.” (For Tooth-Paste.)—I. H. Lewkowicz, Sharon, Pa. 

13,891.—Title: “Dr. I. H. Lewko’s Antiseptic Tooth 


Wash.” (For a Tooth-Wash Preparation.)—I. H. Lewko 
wicz, Sharon, Pa 


PRINTS REGISTERED. 


2142.—Title: “Hasn’t Scratched Yet!!! 16 Y’r’s on the 
M’k't.” (For a Scouring-Soap.)—The Bon Ami Company, 
New York, N. ‘'Y. 

2158.—Title: “Napoleon.” (For Medicinal and Toilet 
Preparations.) —The H. B. Claflin Company, New York, 
N. Y. 


TRADE-MARKS APPLIED FOR. 

7220.—Moos & Co., New York. (Used 10 years.) 
Olive Oil. 

14,322.—The Procter & Gamble Co., Ivorydale, Ohio. 
Soap for laundry, toilet and general use. 

15,211.—Karl August Lingner, Dresden, Germany—Den- 
tifrice. 

20,494, 2 ,813.—Emile Brunor, New York.—Methyl Al 
cohol, Oil of Wintergreen, etc. (The cross is red.) 

25,160.—Eli Atwell, Mountaindale, N. Y.—Powdered de 
tergent hand-cleaning preparation. 

26,212.—Allen Brothers Company, Omaha, Neb.—Flavor 
ing extracts, etc. 

25,725.—The Samurai Co., New York.—Perfumes, toilet 
preparations, etc. = 

27,035.—Anna Clyde Aydelott, McKenzie, Tenn.—Toilet 
preparations. 


28,311.—John C. Graft, Newark, N. J.—Antiseptic and 
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germicidal preparation for dental use in liquid and powder 
form. 
28,500.—S. A. MacDonald Company, Los Angeles, Cal.— 
Washing tablets. 
28,590.—James S. Ramage, Chicago, IIl—vTooth soap. 
29,029.—H. Hatten Lepper, Chicago, Ill—Toilet prepa- 
rations. 
29,085.—P. 
lapsible tubes. 
29,293.—Alfred Hons, 
soap. 
29,420. 
mover. 
29,553.—Domestic 
Flavoring extracts. 
29,589.—MAster Soap Co., Boston, Mass.—Soap. 
29,690.—Thos. J. Joyce, New York.—Hair tonic. 
20,751.—Frank N. Pond, New York.—Cold Cream. 


Beiersdorf & Co., Hamburg, Germany.—Col- 


Berwick, Pa.—Toilet and laundry 


Charles A. Etherington, New York.—Hair re- 


Science Mfg. Co., Boston, Mass.— 


29,845.—Boericke & Tafel, Phila. Pa—Boracic Acid, 
Tooth-wash, etc. 

29,877.—Louis W. Bartel, St. Louis, Mo—Cold cream, 
massage cream and toilet cream. 

29,891.—The H. B. Claflin Co., New York.—Soaps 

29,915.—The International Dental Co., Rockymount, Va 
—Month-wash. 

29,920.—John B. Johnson, Kansas City, Mo.—Hair tonic. 


Co., New York.—A 


The St. Luke Remedies 
preparation for removing hair. 


30,022. 


31,157.—Fiske Bros. Refining Co., New York.—Cam 
phorated liquid soap. 
30,189.—T.verett S. Estlingen, Los Angeles, Cal—Tooth 


powder. 


_ 30,253.- Bell-Wart Mfg. Co., New York.—Antiseptic 
foot powder. 
30,320.—Wm. F. Wylde, Ponca, Okla—Flavoring syrups 


for beverages. 
30,332.—Strohmeyer & Arpe Co., New York.—Olive oil. 
30,333. Strohmeyer & Arpe Co., New York.—Salad oil. 
30,351.—Alice S. Black, Montclair, N. J—A toilet balm 
30,354.—Hannah & Hogg, Chicago, Ill—Olive oil 
30,438.—Nathaniel Johnston & Sons, Bordeaux, 

—Olive oil. 
30,530.—Chas. E. McKenna, Providence, R. I 


France. 
Soap. 
IMPORTANT DECISION. 


WASHINGTON, 

Commissioner of Internal Revenue Capers has rendered 
a decision relative to the manufacture and sale of alleged 
medicinal alcoholic compounds where on analysis it is 
found that the said alleged medicinal compounds are suit- 
able for use as a beverage. Summing up an elaborate 
opinion the Commissioner holds as follows: 

“That a special tax is required for the manufacture and 
sale of alleged medicinal alcoholic compounds or for the 
sale of malt extracts manufactured from fermented liquors, 
the drugs used in the manufacture of which are not suffi- 
cient in amount or character to render the product unfit 
for use as a beverage; or, in the case of cordials, extracts 
and essences, in which the amount of alcohol is greater 
than is necessary to preserve the ingredients, or to extract 
the properties or cut the oils and hold same in solution. 

“Manufacturers of alcoholic medicinal compounds, mail 
extracts, flavoring extracts, essences and soda water syrups 
who wish to avoid liability for special taxes must satisfy 
themselves that their products are within the limits herein 
defined, and those who put out alcoholic compounds of 
doubtful 
Process of alcohol, must do so at the risk of being re- 


medicinal value, or containing a questionable 
quired to pay special taxes for the manufacture and sale 
of the same.” 
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THE REMEDY. 

Is your nose turned up or down? 
Massage it. 

Wears your brow a constant frown? 
Massage it. 

Is your neck a scrawny rope 

With a hen-like forward slope? 

Do not grieve or give up hope— 
Massage it. 

Seems one arm than t’other slimmer? 
Massage it. 

Is one eye than t’other dimmer? 
Massage it. 

Is one shoulder out of level, 


> 


Giving you a sort of bevel? 
Just you rub it like the—mischief— 
Massage it. 


Do you fear a double chin? 
Massage it. 

Grows your cheek too pale and thin? 
Massage it. 

Does your eastward ear protrude 

In a manner weird and rude? 

Do not have the thing unscrewed 
Massage it. 


Is your tongue beyond control? 
Massage it. 

Are there sin spots on your soul? 
Massage it. 

Is your mind intensely tired 

Of the silly stunts required 

Just to get yourself admired? 
Massage it. 

And Puck. 


eat carrots! 





T. I. Barrett, one of the chief proprietors of the Pears’ 
soap concern, which has spent $15,000,000 in advertising, 
that adver- 
investment. 


expressing his conviction 
tising is the best kind of commercial 
“I cannot understand how the question can be debated,” 
he said. “Why, the fact that advertising pays is as clearly 
demonstrated every day as that the sun rises. Select the 
proper medium, advertise intelligently, and your fortune 
You must have new ideas for the changes of 
I spent $630,000 in advertising in one year and 
Good goods, good advertising and plenty 


is emphatic in 


is made. 
fashions. 
it paid us well. 
of it is my advice to ambitious commercial men.” 





A Bridgeport, Ct., firm would solve the local garbage 
problem by using the refuse for manufacturing soap and 
glycerine. It offers to collect the garbage free. That 
would save the city about $20,000 annually, but as it would 
at the same time abolish a political snap, the offer will most 
likely be turned down. 


During the year 1906 the exportation of toilet soap from 
Japan amounted to 1,499.631 doz., at 744,524 yen ($372,- 
267); washing soap to 1,396,388 doz., at 77,129 yen ($38,- 
569.50) ; perfumes and perfume oils to 224,942 doz., at 150,- 
950 yen ($75,475) ; tooth powder to 148,496 yen ($74,248). 
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NOVEMBER MARKET REPORT AND PRICE CURRENT. 


THE ESSENTIAL OILS QUOTED BELOW ARE THOSE OF HIGH QUALITY AND UNDISPUTED PURITY ONLY. { 
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ESSENTIAL OILS. 

And it happened that there came a slump—that is the 
story. As if a withering blast had struck the manufactur- 
ers they stopped purchasing all at once, and there was no 
market, because there was no business. This was only 
temporary, however, and with the better feeling that has 
arisen as we go to press, prospects are very much brighter. 
The admission of the Lemon Oil so long detained by the 
New York Custom House has relieved the American mar- 
ket, so that prices have receded considerably. The ex- 
pected arrival of New Crop has also had its effect upon 
prices. The advance in Oil Limes Expressed has con- 
tinued, and Oil Bergamot is somewhat easier on account 
of slack demand. Oil Almonds True is considerably lower, 
while Peach-kernel Oil has advanced. 

Our advices from Europe indicate lower prices for Oil 
of Lavender, which moves slowly—but Oil Thyme will 
be much higher on account of scarcity. 

Oil Cloves is considerably lower, in sympathy with 
Cloves, and Oil Peppermint manifests no special strength. 
Oil Cubebs has advanced sharply, and the demand for 
Oil Sassafras has increased its value. Even Otto of 
Rose is somewhat lower, reflecting the general condition 
of the market. 

BEANS. 

Definite information as to Mexican crops is not yet 

forthcoming. Some claim as much as 60% shortage, but 





this is manifestly an exaggeration. ‘The sales of Bour- 
bons in London at extremely high prices have encouraged 
the bulls, even though purchases have fallen off some- 
what on account of advance purchases by users. It is 
stated that the demand for Tahitis is quite strong. 


SOAP MATERIALS. 


Some say it is due to the money stringency—but no 
matter what the cause the range of prices is considerably 
lower. The foreign demand has fallen off, and although 
the local supply is limited the slowness of the buyers has 
had its natural depressing effect. Some organs of the 
trade predict sharp advances, so the wise consumer will 
buy what he can—pay for. 


Quotations are: 


Tallow, city, .053% (hhds.); country, .05 4-05%. 

Grease, brown, .05%; yellow, .05%. 

Cotton Seed Oil, crude, tanks, .34%; summer, yellow, 
prime, .36%. 

Cocoanut Oil, Cochin, .94%; Ceylon, .o8. 

Olive Oil, green, .80; yellow, .80, 

Olive Oil Foots, prime, .07%; good quality, .07\%. 

Palm Oil, Lagos, .o7%; red prime, .o6%. 

Chemicals, borax, .o8; caustic soda, 80 p. c. basis of 
60% , $1.90. 


Rosin, 1st run, .27; 2d run, .29; 3d run, .31; 4th run, .33 


Pe: Tes UE TO. 8 SSD: TIE i noes ivce acer vcvasces a i ae $2.50 
si se SS See OD — SOE. is ovinces concn sees a: EG wk ceGnelaceneanKenecues 7 
Ee 75 ES ere -70 SEC Hee roe 4.50 
Sweet, True........ .47--57 — Berries, twice rect... 1.30-1.50 Thyme, red, French.......... 1.10 
. Peach-kernel ........ .35--37 ee eee Corer 4.00 ee white, French........ 1.25 
sintees. EE Ee ee -14 Lavender, English............ 7.00 Vetivert, Bourbon............ 8.50 
‘a a. eer rr .20 ' Cultivated .. ....... 3.50 6 eee ee 42.00 
RE ne eT eee 1.25 Fleurs, 28-30%.... 2.50 Wintergreen, artificial........ -40 
PINE TEND). 0050s rvecsccese errr DGS Ry i 55 oa sind se wens: 4.50 
RD ee ae ere rere 1.25 i i Ae 50.00-65.00 
DEUCES GUL Giuawis., Soeewane 2.50 Limes, expressed............. 2.00 
Bergamot, 37-38%...... 4.25 Re ee .go BEANS 
Bergamot, 35%...-..+-+0++: 4:00 Limaloe...........sccceseesee: 2.50 Tonka Beans, Angostura...... 85 
err $90 Bianco, Gited......ccescccccee -90 Surinam ia 40 
Bois de Rose, Femelle........ 4.50 Mustard, natural cr aan kitts ue 4.50 Base : i : ; ; ‘ : : : , ws : esa "30 
Cade......... ceeeeeeeevevees .20 en artificial...........+. 2.00 Vanilla Beans, Mexican... ..$4-25-7.00 
0 OUP ETT TTT Tee 57 Myrbane, LEE Savyicte io erence are +12 a * j-....... oseeed 
CN 0 5 645.545scu vee ensiee -18 Neroli, petale............. 75 .00-80.00 ef * Bourbon... $.00-3.90 
Caraway Seed .........essee0. 1.2 ‘“* artificial. 16.00 Tahiti 5.00°1.80 
a eee = eer a SS eae ene 
DS co Gcihekine<eene Ke sé ‘ Cy ig pond Dic lemae ak emeties _ SUNDRIES. 
ee eee 1.65 eer err er eer 2.64 p 
Cedar, Leaf. ; 7 dea a cee eRe -75 Culaseee eS re Pee .40 Ambergris, black..........(0Z.) $20.00 
“6 EERE ee .32 Orris Root, concrete... .(0z.) 3.50-4.20 wp eee ais 35.00 
Cinnamon, Ceylon............ » BOO. DOE. ovis ccovnccsiccus ee eS eee “© 1.75-1.95 
Os Aree eee 59§ «= PODMYTOTAL 2... sence cccvcvceses a. err rere 3.40-3.50 
OT rrr re ee 95 Peppermint, W. C............ 1.90 Heliotropine.......... oe 1.75-1.05 
PL cccxbsehescdreveresievs 1.35 Petit Grain, American........ 5.00 Musk, Cab., pods ener a bes (0z.) paged 
NS TO eee 14.00 ss oo gino 0.75% 5.50 “ i cas, 15.00 
ro Teer rr ero OD a kin osc ce csssdineeas 2.2 ‘* Tonquin, pods..... 5 16.00 
ESTO etre errs ya ee Se ery (0z.) §.50-5.75 gs as grain. ‘ 21.00 
Eucalyptus, Australian, 70%.. 70 Rosem MATY, FTORERs 0.0 sccccess 1.10 - Artificial, per Ib. . 2.00 
— eo eae ae 5.10 rs 6 ki tek wun .50 Orris Root, Florentine, whole. 13 
- errr rs 7 € Dettiensink: East India....... 3.25 Orris Root, powdered and 
Geranium, African.......... 4.00-4.2 Sassafras, artificial............ .50 STODUAIES «0.0 oscscccssenccvcs 10 
- Sere 3.50 ue | re . ae. eres .01'4-.01 4 
a4 OO errr RRM SU ie axes dh se kaweesnewas GO DOPPMOOl, 0... cee cove -40-.50 
a 6s 6650060 | eee ee a rnc .24-.25 
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LANOLIN > “THE BEST I EVER USED.” 


"BRITISH" This is what a prominent manutactuter of toilet 
Adeps Lance V. S. P. i age wn us a short time vant A yank 
or so ago he used our product and since then has 
tried practically every other kind in the market; now he returns to us, and this time 
to stay. Let us send you samples and quote prices. 
Special Price in Bulk according to Quantity 


EVANS SONS LESCHER & WEBB. Lim., 92 William St., New York. 











DO YOU USE | GUARANTEED 
CONCRETES AND ABsoLUTES? OTTO OF ROSES 


- CHRISTO CHRISTOFF’S 
OZIO @ ANDRIOLI, Grasse, have a cxe 





large new building devoted exclusively to 
these modern products. No matter how long you On account of the short crop this year, and conse- 
have used other raw materials, you will be inter- quent high prices, only Guaranteed Otto should be 
ested in these. Write us. a Compare ours with any other produced. 
INNIS, SPEIDEN & CO., 46 Cliff St., New York. Established 1816 
CHICAGO BRANCH, . - - 196 MICHIGAN STREET. 














ARE YOU BUYING BUY DIRECT 
Vanilla Beans Freely ? SAVE MC WVIONEY 


We are first hands in 


VANILLA BEANS (all grades) 
ORRIS crude, ground and powdered 


. GUM ARABIC and 
direct receivers and can TRAGACANTH 


Save you money on all grades. 





The dealers are, for they expect 
to get better prices from you on 


the advancing market. We are 


The Mark P-E-A-CO. Insures Quality 
SERIAL No. 1282 





LET US HEAR FROM YOU. 


J.N. LIMBERT & CO. P. E. ANDERSON & CO. 


Succeeding The Chas. E. Hires Co. in the importation of Vanilla Beans DRUG MERCHANTS 
480 and 482 Bourse - Philadelphia, Pa. 7 and 13 Gold Street NEW YORK 




















































THE AMERICAN PERFUMER 





CLASSIFIED 
ADVERTISEMENTS. 








On account of our wide circulation among manu- 
facturers, dealers, importers, &c., of perfumery, 
soaps, toilet specialties, flavoring extracts, 
&c., our readers will find this column 
a quick and satisfactory means for 
advertising temporary matters. 

To display advertisers and reg- 
ular subscribers this ser- 
vice is free; all others 
2 5c. per line perin- 
sertion. Cash 
with order, 


Address all communications to 
PERFUMER PUB. CO., 
100 William St., New York. 


BUSINESS OPPORTUNITIES. 





For SaLe.—One-third or entire interest in old-estab- 
lished Extract and Fruit Syrup business. A grand op- 
portunity for active man or hustling salesman. $6,000 cash. 
Address GREENWICH, care of this journal. 


Tar Soap Formu.a.—If you want to make a tar soap 
that is finer than anything on the American market I can 
furnish the formula and complete manufacturing direc- 
tions. The principal item is the kind of tar used, and the 
one mentioned in my formula is the best and almost the 
only kind of wood tar of real dermatic value. For fur- 
ther particulars, address Dr. A. B., care of this journal. 


TRAVELING SALESMAN WANTED.—To call on Perfumers, 
Soap Makers, Druggists, Manufacturing Confectioners, &c. 
Experience, ability and acquaintance with the above trades 
necessary. Knowledge of Essential Oils desired. Address, 
with full particulars: ALPHA, care of this paper. 


Manufacturer of popular American Bath Powder de- 
sires to secure Japanese agent in touch with toilet goods 
trade. Address, with reference, Cleanliness, care of 
AMERICAN PERFUMER. 


Interest in an established flavoring extract business 
for sale. A good man qualified to manage the business 
can acquire a substantial interest for from $10,000 to 
$25,000. Address P. O. Box 1800, New York. 


For SALE.—Mill and Rutschman ‘Plodder. - Full instruc- 
tions for those inexperienced in making milled soaps. Ad- 
dress Geo. A. Schmidt Co., 405-407 North Ave., Chicago. 


SITUATIONS WANTED. 


Responsible chemist—long experience in manufactur- 
ing complete line of Extracts, Perfumes and Toilet Ar- 
ticles. F. A., care AMERICAN PERFUMER AND ESSENTIAL 
Om Review, 100 William St., New York City. 


Do you wish to engage the services of a successful per- 
fumer and business manager, I have had 12 years’ ex- 
perience as perfumer, with large houses, and have con- 
siderable taste in the design of attractive packages. Per- 
fectly posted on cost of materials and manufacturing, and 
am personally acquainted with the buyers of all the im- 
portant department stores and the larger druggists, whole- 
sale and retail. Address, in full confidence, Brera, care 
of this journal. 





A good perfumer with a record of satisfactory results 
is open for a good position after January 1st. Good 
reasons for changing. Address, in confidence, ARoMA, care 
of this journal. 


HELP WANTED. 


Perfumery salesman wanted, with established drug and 
department store trade. Excellent opportunity for the right 
man. Correspondence confidential. The Willis H. Lowe 
Co., Boston, Mass. 


Wanted by an importing house, young intelligent man 
to call on soap and perfumery trade. Must have some 
knowledge of Essential Oils. State full particulars: 
Water, c/o AMERICAN PERFUMER. 


_ Wantep.—Experienced salesman by an established house 
in the Vanilla Bean Trade. Excellent opportunity for right 
party. Address Market, care of this journal. 





“We consider yours an up-to-date 
paper that fills a long-felt want in ours 
and kindred businesses.”’ 


THE ROBINSON MFG. CO. 
TORONTO, CAN. 





If you agree with this, send us $2 for your 
subscription, or renewal. 


PERFUMER PUB. CO. 


100 WILLIAM ST. 
NEW YORK 





@ Do you want booklets, folders or other advertising that will put more 
steam in your business > 


@, Do you want to dynamite your Toilet Specialties into public favor? 


@, I evolve ideas and original methods which fit in with your peculiar 
needs. 


@ I create strong selling plans which build business. 


@ Let me submit you a proposition. 
specialty. 


Perfumes and Toilet Articles my 


a Oe 


200 BROADWAY 


KING 


NEW YORK 











THESE IMPORTANT PRODUCTS 


NEUTRALOL (Petrolatum Liquidum, U. S. P.) 
For making toilet creams 


LANOLINE—STEAROL—CIRINE WAX 
PETROLATUM, Imported and Domestic 


ZINKEISEN & CO., 
135 William St., New York 
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WE RECOMMEND 
THESE BOOKS 








MANUFACTURE OF PERFUMERY 
(DEITE).... 


ART OF PERFUMERY (Presse).. 
PERFUMES AND THEIR PREPA- 
RATION (Asxkrnson) 


COSMETICS (Ko.ier)... 


FOOD AND DRUGS ACT (GREELEY) 
CHEMISTRY OF ESSENTIAL 
OILS AND ARTIFICIAL PER- 
PUMES (PARRY)... cc scces. 
VOLATILE 
AND HOFFMAN)...... 
TWENTIETH CENTURY BOOK 
OF RECIPES, FORMULAS AND 
PROCESSES. ... 


OILS (GILDERMEISTER 


U. S|. PHARMACOPCEIA......... 

NATIONAL FORMULARY....... 

DRY GOODS TRADE DIREC- 
TORY OF THE U. §S. 

SOAPS, CANDLES AND GLYCER- 
INE (LAMBORNE)........ccecee 

TOILET SOAPS (DerrTeE anv Krino).. 


MODERN PERFUMERY (Many)... 


(In German.) 


wi 


-0O0 


-0O 


-OO 


.0O0 





Roure-Bertrand Fils 


GRASSE (A. M.), FRANCE 











Remit with order, by New York Draft, Money Order or Stamps to 


Perfumer Pub. Co. 


100 WILLIAM STREET - 


NEW YORK 

















Extra Concentrée Pomades 
Concrete Flower Essences (Liquid) 


Solid Flower Essences 








Absolute Flower Essences 





Otto of Roses—R. B. F. 














Justin Dupont 


ARGENTEUIL (S. & 0.), FRANCE 


Artificial (Synthetic) Perfumes 


and Chemical Products 


Special Catalogue will be sent on request 








AMERICAN BRANCH 
18 Cedar Street New York 


EDWIN H. BURR, MANAGER 




































Most Valuable Premium 
Coupons Ever Issued 


Our new booklet gives details of a double 


plan for increasing the sales of your products 
valuable premiums 


through the giving of 


to both the retailer who handles them and 


the consumer who uses them. It also explains 
WHY we can conduct your premium depart- 
ment much more cheaply than you can do it 
yourself. Our system is used and indorsed by 
hundreds of manufacturers in all parts of the 


United States. 


Send for the booklet to-day. 





Manufacturers’ Trade-Mark Association 
JOHN NEWTON PORTER, Pres. 
Dept. P, 2535 Broadway, New York 


THE AMERICAN PERFUMER 





Le Mois Scientifique et Industriel 


A MONTHLY ANALYTICAL REVIEW 
OF THE TECHNICAL REVIEWS OF 
———THE WHOLE WORLD——— 


Eighth Year—No. 8 Rue Nouvelle, Paris, 9° 





SUBSCRIPTIONS 
Edition on 


Regular Separate Leaves 
(SALMON) (BLUE) 
France and Be am 20 francs 25 francs 
Foreign . 25 francs 30 francs 


(The special edition ts printed upon one side of the page only) 


The amount of subscription is reimbursed by: 
2 Coupons of Consultation (5 Fs) of the Technical Office of 
the M.S. I. 
4 a (2.50 frs. for a publication of the Practical 
abrary of M.S. I. 


Three parts in one binding : 
The Month Scientific and Industrial (Mechanics, Electricity 
Heating, Lighting, Industrial Economy.) 


THE MONTH, MINING AND METALLURGY. 
THE MONTH, CHEMICALLY AND ELECTROCHEMICALLY. 


Specimen copy sent free on receipt of 3 cents for postage. 
TECHNICAL OFFICE OF M. S. I. 


Organized with the purpose of supplementing the Review, 
it is so arranged as to aid the engineer or manufacturer by 
furnishing him general studies or details, always based upon 
the sources, thanks to a unique bibliographical index cover- 
ing the methodical indexing of the literature of the past eight 
years, as well as to the co-operation of many specialists fitted 
to cover all manufacturing questions in a practical way. 


(Send for the illustrated circular containing all details of 
these different modes of service, enclosing 3 cents for postage. 





H. SALLE & CoO., PARIS. FRANCE 


GUM BENZOIN, 





Specialties in Perfumers’ Drugs and Aromatic Gums 


GUM STYRAX, | 


AMBRETTE SEED, CIVETTE | 


UNGERER & CO., AGENTS, 


NEW YORK 





i RaADE LISTS 


AND OTHER PRINTING, GO TO 


The Evening Post Job Printing Office 


JOHN NOLTY, Manager 
156 FULTON STREET, Comer of Broadway 


Telephone Calls, 338, 339 and 2626 Cortlandt. 


NEW YORK 



































Do You Burn Candles? 


ie 4EFORE the advent of gas and elec- 


tricity, candles were very good in their 
way. And in a like manner, before the 
advent of JEANCARD’S FLORESSENCES the 
old process waxy (solid) concretes were used ; 
but they contributed only in a small way to the 
proper development of the Perfumery industry. 


Why, then, suffer the loss of volatile aro- 
matic elements and spirits, by evaporation; 
and condone the waste of labor and time by 
adhering to old methods > 

JEANCARD'S FLORESSENCES are guar- 
anteed to be absolute purely floral products, 
and to contain the odorous principle of the 
flower only, in its most concentrated form. 


Make a thorough test of these products, 
and of the imitations, and you will be satis- 
fied that our claims are true in every particular. 


UNGERER & CO., 
273 Pearl Street, New York. 
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way. And in a like manner, before the 
advent of JEANCARD’S FLORESSENCES the 
old process waxy (solid) concretes were used; 
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UNGERER & CO., 
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THE U. S. P. TEST FOR ROSE OIL 


will bar out of this country some Otto that has been offered in this market. The 
chemists of the Treasury Dept. are giving very close attention to foreign oils; and, 








therefore, interesting developments may be looked for. 
Either specify our Rose DOr, or buy by test, and save trouble. 


BOTU PAPPAZOGLOU & CO., Kazanlik, Bulgaria 
NEW YORK OFFICE, 273 Pearl Street 

















For Your Fine Perfumes, use 


—=—Webb’s C. P. Cologne Spirits——— 


JAMES A. WEBB & SON 
50 and 52 Stone Street New York 








imperial Metal Manufacturing Co, CAR BOMEISLER 


CARL BOMEISLER, Prop. 7 420-422-424 EAST 106th STREET 
gat Bee, 420-422-424 EAST 106th STREET ' > NEW YORK 
SS is NEW YORK . | IMPORTER OF 


Sprinkler Tops a? CUT-GLASS BOTTLES 


Powder Tops x 
Bitter-Tubes Wena ancy Perfume Boxes 


Moulds Made for Exclusive Designs mt i et and Specialties 


MYRBANE OIL 


CERMAN, FAST TO SOAP, PUREST AND FINEST 
ON THE MARKET 


SYNTHETIC OILS, ANILINE AND VEGETABLE COLORS FOR 
SOAPMAKERS AND PERFUMERS 
CORRESPONDENCE SOLICITED 


BERLIN ANILINE WORKS 


213-215 WATER STREET, NEW YORK 

















